More Dollars 
for Dealers! 


Vol. 12, No. 2371 (Section 2) 


TRAILER TRADE NEWS 


A Monmthiy Section of 


Automotive Daily News 


PUBLIC LIBRARY ; 


Denpird to 
and Selling 
of 
TRAILERS 


The National Newspaper of America’s Greatest Industry 


DETROIT, MICHIGAN, JANUARY 13, 1937 


10c Per Copy 


DISPLAY MARKET GROWING 
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@bservations by 
the Editor 


ALK ABOUT New York be- 

ing the show window of the 
automobile industry, it seems to 
me that Florida, from the trailer 
viewpoint, is in the same cate- 
gory. As I peek around that cor- 
ner where spring is supposed to 
lurk in February, I get enthused 
over next month’s_ prospects. 
With two such affairs that are 
scheduled I predict a big Florida 
business for this new and thriv- 
ing industry that has made such 
gigantic strides in the last year. 

Florida, you know, is reputed 
to have more trailers in its many 
encampments this winter than 
in any previous year. I think 
that this record-breaking turnout 
may be partly attri to the 
interest in trailers developed by 
the various automobile shows. I 
feel the enthusiasm generated by 
these exhibitions have sent many 
old owners south this winter and 
that there must be many non- 
owners there who have rented 
vehicles and are trying out trailer 
life before buying. If I am right 
in this surmise, those factories 
exhibiting at the Florida shows 
ought to find many prospects 
among these new. fans. 

* ® * 


REVIEWING the chronological 
history of the automobile indus- 
try put out by the Eaton Mfg. 
Co., of Cleveland, one of the lead- 
ing parts making concerns in 
that business, I discovered that, 
in 1907, 94 new makers of cars 
and trucks came into the picture 
in the one year. From _ 1892 
through 1936 Eaton records the 
names of 1,504 companies. Sur- 
viving are 21 car makers and 15 
truck builders. 

In this I find a parallel in the 
trailer business. No one definitely 
knows how many trailer manu- 
facturers there are, but I venture 
the guess that in the year just 
ended more trailer companies 
were formed than in the automo- 
bile industry’s high mark in 1907. 

*~ + * 


IT IS TO be expected that, as 
with the automobile industry, 
there will be a survival of the 
fittest in the trailer business. The 
weak sisters are bound to be 
weeded out and those left will 
profit from the experience they 
will have had. So, the tea leaves 
tell me, those which will be in 
business 10 or 15 years from now 
will be those which right now 
are putting every effort in build- 
ing up a national representation 
of retailers and who make every 
effort to see that these dealers 
make money out of their trailer 
selling franchises, 











Survey Estimates 
36 Factory-Built 
Trailers at 35,000 


DETROIT. — Actual 1936 
production figures from 
coach trailer manufacturers, 
whom Trailer Trade News 


believes to have been leaders 
in production last year, indicate 
that factory production of the 
entire industry was not in excess 
of 35,500 units. To this figure 
must be added approximately 
20,000 units produced by small 
makers and individuals, making 
the total output around 55,000 
units. 

The first 10 manufacturers re- 
porting made 11,844 units. The 
second 10 reporting made slightly 
in excess of 1,200 units during the 
year. After the first six manu- 
facturers, production figures drop 
sharply. Beyond the 13th largest 
producer the number of units 
built per maker takes another 
abrupt drop. 

Judging from the size of the 
plants in each production group, 
it is thought reasonable to as- 
sume that the first 10 builders 
produced approximately one-third 
of the entire production during 
the year just past. 

Estimates given TTN, for 1937, 
based on the projected number of 
trailers each manufacturer be- 
lieves he will build and upon 
which he is basing his cost fig- 


(Continued on Page 7, Col. 1) 


Uniform Standard 
For Trailers Aim 


Of SAE Committee 


DETROIT. — The first definite 
step in the establishing of uni- 
form standards for coach trailer 
manufacturers, was taken follow- 
ing a joint meeting of engineers 
representing the trailer, automo- 
bile and coupler manufacturers in 
Detroit, Dec. 8, under the auspices 
of the Society of Automotive En- 
gineers, when a joint standards 
committee was named. 

This committee, which is com- 
posed of two car engineers, three 
trailer engineers, one bumper en- 
gineer, and two engineers from 
coupler manufacturing firms, is 
starting work with the objective 
of first establishing a uniform 
height for the coupler bracket on 
the towing car, a uniform size of 
ball, ball shank and neck for all 
trailer coach couplers and a rec- 
ommendation as to the material 
which should be used in the 
manufacture of the ball and 
coupler in order that it be suf- 
ficiently strong to operate all 
weights and sizes of trailers. 

The committee includes A. G. 
Herreshoff, chairman, Chrysler 


(Continued on Page 10, Col. 1) 


n’| 100,000 Units Seen for ’37 


PARTIAL VIEW of the “Big Tent” used as a trailer show house 
and the encampment at Sarasota, Fla., during TCT convention in 1936. 


New Legislation to Cover 
Safety, Sanitation, Inspection 


DETROIT.—Regulation of trail- 
ers’ safety and sanitary equip- 
ment. together with proper iden- 
tification and inspection, are vir- 
tually certain to be included in 
new legislation enacted by vari- 
ous states during 1937, a survey 
of the country shows. 

As an indication of their good 
faith and to head off wild-eyed 
legislation, trailer manufacturers 
have recommended uniform state 
laws which (1) declare the trailer 
a vehicle rather than a home; 
| (2) call for an annual license 





fee of 35 cents per 100 pounds 
for each coach trailer; (3) require 
brakes on all trailers weighing 
more than 1,000 pounds; (4) stip- 
ulate proper wiring of trailers 
to meet building code regula- 
tions; (5) provide for proper 
lights and markers at night, and 
(6) make compulsory adequate 
couplers between the trailer and 
towing car. 

Recommendations of various 
state motor vehicle administrat- 
ors reveal a definite agreement 


Construction Gets 
Special Attention 
Of Underwriters 


By MEL ADAMS 


CHICAGO. — Design and con- 
struction of trailers from the 
standpoint of the insurance un- 
derwriter is looming up as a 
paramount issue. There is agree- 
ment on the fact that manufac- 
turers, dealers, users and the in- 
surance companies are in favor 
of bringing insurance rates down 
tc as low a level as possible. 


For some months the Under- 
writers’ Laboratories, mainstay of 
the insurance companies as the 
testing and proving ground for 
design and construction that as- 
sures safety, has been giving close 
study to trailers. Contacts have 
been made by this organization 
with the Trailer Coach Manufac- 
turers’ Assn., whose members, ac- 
cording to W. Russell Wilday, sec- 
retary-manager, have turned also 
to the Society of Automotive En- 
gineers “in an endeavor to arrive 





(Continued on Page 9, Col. 1) 





Dealers’ Activity 
Is Held Key to 
Extent of Field 


Sales for Commercial Use 
Are Likely to Equal 
House Models 


By JACK WEED 


DETROIT. — Judging 
from the way the leading 
trailer manufacturers are 
reporting fleet inquiries 
|during the past 30 days, a 
large proportion of this year’s 
coach trailer business bids fair 
to be for business use. Not only 
are the electrical appliance mer- 
chandisers, such as washing ma- 
chine, electrical kitchen appli- 
ances, radios and _ refrigerator 
on the need of specific require-| builders continuing to enlarge 
ments for brakes, lights, coupling | their mobile sales ; 
devices, rear view mirrors and! equipment, but mercha 
registration. Regarding speed,| many other types c 
weight and length, a majority of} are following in their ; 
the states either believed that There is a distinct possibility 
present regulations applying to| that as many display and delivery 
commercial trailers would be suit-| trailers will be sold this year as 
able, or failed to offer sugges-|there will be house trailers. 
tions. The actual size of this market 
Alabama, California, Colorado, | will be governed to a great extent, 
District of Columbia, Florida,| however, by the activity of the 
Maryland, Michigan, New| trailer dealers and distributors in 
Hampshire New York Oklahoma, | selling to this wide open market. 
Pennsylvania, Utah, Virginia,| The large fleet buyers evidently 
West Virginia and Wisconsin of-| are well aware of advantages to 
ficials agree that trailers should| be gained by using these modern 
have brakes. Only Illinois and| merchandising vehicles in their 
Ohio, among the states offering| sales and educational work. In 
suggestions, failed to see the need| the main, this type of buyer is 
for brakes, both believing equip-| being solicited direct from the 
ment on the towing car sufficient | trailer factories or by larger dis- 
to stop a trailer in the required | tributors. 
distance, The one or two trailer buyer, 
Although several made no re-| however, must be sold in his home 
commendations, all states were|town by the local dealer and 
unanimous in calling for rear| handled much as commercial car 
lights on trailers. Quite a few of| sales are handled by the car 
the officials urged that the mobile| dealer who also sells trucks. 
homes also carry identification | After the dealer has obtained the 
and side lights. buying interest of the prospect, he 
Regarding inspection, the sur-| must be able to help the prospect 
vey disclosed almost unanimous/in obtaining the cost of the 
agreement that trailers, before| special interior fittings installed 
being given licenses, should be| into the shell to make the job 
thoroughly inspected for safety| conform to the type of vehicle 


(Continued on Page 2, Col. 1) (Continued on Page 3, Col. 3) 
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Manufacturers Are Ready 


For Major Florida Shows 


TALLAHASSEE, Fila. Two 
major trailer shows of the south 
are scheduled for this state with- 
in the next six weeks. 

Shows listed are the Automo- 
bile Tourists’ Assn. exhibit at 
Clearwater, Jan. 28 to Feb. 8, and 
the Tin Can Tourists of the 
World show at Sarasota, Feb. 1 
to 14. 

The Tin Can Tourists’ third an- 
nual show will be held in the 
Sarasota tourist park, and early 
reservations indicate the largest 
manufacturers’ representation in 
the exposition’s three-year his- 
tory. 


The show will be held in con- 
nection with annual conclave of 
the Tin Can Tourists, which last 
year drew more than 1,500 trailer 
owners. Whereas in 1935 the ex- 
hibit was housed in the “big top” 
of Ringling Bros.-Barnum & Bai- 
ley circus, this year’s show will 
be held outdoors. 

The Clearwater exposition, un- 
der the supervision of Capt. 
Edward Jungclas, is being held 
in connection with the annual 
meeting of the Automobile Tour- 
ists’ Assn. in the Clearwater 
Beach Park. 

(Continued on Page 5, Col. 1) 
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and sanitary equipment. All states 
pointed out the need for separate 
registrations and taxation accord- 
ing to present passenger car or 
truck standards. 


Speed Regulation 

Only California, Illinois, Min- 
nesota, Ohio, Virginia and Wis- 
consin offered suggestions on 
speed, all of them agreeing that 
a limit considerably under that 
for passenger cars should be im- 
posed. Pennsylvania’s speed reg- 
ulations, enacted last year, pro- 
vide that in combination the 
speed permitted is governed by 
the low speed allowed for either 
of the vehicles according to class 


Few voiced opinions on weight 
and length regulations, but ma- 
jority of these states thought that 
trailers should come under re- 
quirements applying to commer- 
cial vehicles. 


Coupling devices evoked a 
landslide of suggestions urging 
strict regulations in this respect 
Most states contended something 
had to be done to prevent sway- 
ing, uncoupling and an unsafe 
drain on the towing car. 


Codes already are being drafted 
in several cities and states to pro- 
vide proper sanitation and five 
safety facilities in trailer camps 


Most of these will follow the 
regular building and sanitation 
regulations in the respective com- 
munities, providing for sufficient 
space for each individual, proper 
sewage disposal, elimination of 
fire danger, etc. 


Asks United Action 


tatement last week, Car! 
W. Schelm, president of the Trail- 
er Coach Manufacturers Assn.., 
urged united action by trailer 
makers to procure uniform legis- 
lation. He cited the Orchard 
Lake, Mich., case, in which a 
trailerite was fined for violating 
building codes, as an example ot 
what may be expected in various 
states unless manufacturers meet 
the problem through an organized 
unit. 

Schelm declared that the as- 
sociation intends to encourage 
establishment of both public and 
private trailer camps throughout 
the country, with proper facilities 
as a solution to the biggest prob- 
lem confronting trailerites  to- 
day. 

To avoid future pitfalls, Lew 
Wallace, superintendent of the 
Iowa motor vehicle department 
urges uniformity in laws. Unless 
this is done, he contends, “we wil) 
see in many states a lack of any 
contro] at all, and, in other states, 
unreasonable control and a gen- 
eral chaotic and unsatisfactory 
condition.” 

Wallace cites as needed uni- 


U. S. Trailer Camps Listed . 
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Trailers Face Safety, Sanitary, Inspection Laws 


Manufacturers, Officials 


Call for Unitorm Bills 


(Continued from Page 1) 


formity in light, brake and 
strength of chassis requirements; 
comparative weight and length of 
the trailer as to the towing vehi- 
cle to prevent swaying, whipping 
and jack-knifing; control of speec 
and proper sanitation facilities. 

In addition to the foregoing, J. 
P. Arnoldy, chief of the Minnesota 
highway patrol and head of the 
law enforcement committee of the 
American Assn. of Motor Vehicle 
Administrators, recommends a 
scientific study to determine the 
ratio between speed and weight 
of a passenger car and a towed 
vehicle, and that all trailers be 
marked for identification pur- 
poses and to assist in their proper 
registration. 


Trailer Output 
To Double in ’37, 


Engineers Told 





DETROIT. — Predicting a 100 
per cent increase in trailer pro- 
duction during 1937, Philip H. 
Smith, of Pawling, N. Y., ad- 
dressed the Society of Automotive 
Engineers’ annual conclave Tues- 
day morning at the first session 
ever devoted to the trailer at the 
yearly SAE meetings. 

Smith warned of coming taxa- 
tion and legislation on the trailer, 
basing on this outlook his belief 
that trailers will not become year- 
around homes. 


“I foresee two varieties of 
taxes,” he declared in his talk, 
“one to cover the cost of high- 
way use, the other a personal 
property tax which may assume 
the form of a real estate tax if 
the trailer is used as a home. 
Then will come strict zoning. 
This limitation on free use of the 
trailer, where it can stop, etc., 
will grow rather than diminish.” 


Modification in trailer design is 
also seen by Smith, who believes 
that present products are not well 
designed for the mass market. 


Gets 5,281 Orders 


EAST DETROIT.—R. E. Merrell, 
sales manager of Kabin Koach Co., 
returned last week from an exten- 
sive trip through the east where he 
closed contracts calling for the de- 
livery of 5,281 Kabin Koaches dur- 
ing 1937. These coaches were or- 
dered by 104 new dealers and 16 
new distributors who have taken 
on Kabin Koach franchises since the 
New York automobile show. 


Adds Hayes Trailer 


TOLEDO, 0.—G. A. Phillips, Inc., 
has been appointed distributor for 
northwestern Ohio and_ southern 
Michigan for the Hayes trailer. 


In Two New Directories 


CHICAGO.—Two guides, listing 


the trailer camps and parks in 
the United States, Canada and 
Mexico, have just been published. 

Brown’s Trailer Court & Camp 
Guide, in the first issue, lists 900 
sites according to highways, with 
total mileage, etc. Each camp or 
court in the booklet has electric 
service, modern and sanitary rest 
rooms, and showers. Stores, serv- 
ice stations and cafes are located 
on the grounds of each of the 
camps listed or are convenient. 

The average charge per night, 
according to the guide, is 25 cents 
to 50 cents, $1 to $3 a week, with 


nominal charges for electrical 
connections. 
With the next _ publication, 


Brown’s expects to have listed 
around 2,000 trailer camps. 


Sites are bracketted according 
to states in the directory of Trail- 
er Parks and Camps, issued by 
Trailer Travel. Facilities of each 








site are also listed. 


The Pacific Coast states lead 
all others in the number of trailer 
camps, according to this guide. 
California numbers 206, Oregon 
97 and Washington 45. 


Florida tops the southern states 
with 80, while Ohio leads the mid- 
west with 57. Two northern re- 
sort states, Wisconsin and Michi- 
gan, which are spending consider- 
able money to attract tourists, 
have provided only 45 and 15 
trailer camps, respectively. 
Twenty-eight sites are listed in 
Canada, while only three are in 
Mexico. 








SILVER DOME.—Ridley Cleaners use their coach trailers as de- 
livery vehicles to increase cargo carrying capacity, especially on sub- 
urban routes. Top view shows light truck as power plant. 


Denver’s Trailer Dealers 


View 1937 as Big Year 


DENVER.—Dealers and distri- 
butors of trailers here report good 
sales during 1936, a lot of interest 
in their lines and a big prospect 
list on which to work during the 
coming year. 

“We have enjoyed a very good 
year,” remarked O. J. Schweiger, 
manager of the Markley Sales Co., 
distributor for the Covered Wag- 
on trailers. “We have been in 

usiness here a little over a year 


and during that time have sold| 


over 200 trailers. Our territory 
consists of Colorado and Wyom- 
ing. We expect 1937 to be a very 
good trailer year, judging from 
interest now displayed in trailers 
and the fact that general business 
conditions are getting better.” 


Ottis Larson, Larson-Nash Mo- | 


tor Co., 





| 


reports that while his| 


firm has not gone into the trailer | 


business on 


a large scale it did! 





carry a stock of Silver Dome 
trailers during the past summer 
and disposed of a large number 
without any great sales effort 

The Western Tire Co., owned 
and operated by C. M. Foster, 
Claude Stanton and Charles No- 
lan, and distributor for Palace 
Travel Coach, is making plans 
for a big year ahead. They ex- 
pect to enlarge their territory and 
do a large wholesale business 
While they have been in business 
with the trailer line.only part of 
the year, they have sold over 100 
trailers and are very enthusiastic 
over the outlook ahead, according 
to Foster. 

It is understood that a number 
of new trailer agencies will be 
opened in Denver during the com- 
ing year and there are also sever- 
al firms considering manufacture 
on a large scale. 


THE BATH CABINET and its door in the Bender Travel Mansion 
is a “four in one” feature. The door combination contains besides a 
utility cabinet and full length mirror, a complete wardrobe. 





| Motors, 





Covered Wagon 


Registers Stock 
With the SEC 


WASHINGTON.— Covered 
Wagon Co., Mt. Clemens, Mich., 
manufacturers of house-type 
auto trailers, has filed a registra- 
tion statement with the SEC cov- 
ering 30,000 shares of cumulative 
preferred stock, $20 par value, 
and 370,000 shares of common 
stock, no par value. 

Granberry & Co. and Jackson 
& Curtis will be the principal 
underwriters of the issues. 

Of the total issue of common 
stock being registered, 75,000 
shares are unissued and are re- 
served for conversion of the pre- 
ferred at the rate of 2% shares 
of common for each share of pre- 
ferred. The balance, 295,000 
shares, are outstanding, owned 
by Arthur G. Sherman, president 
of the company, of which 10,000 
shares will be offered publicly by 
the underwriters, and 30,000 shares 
are under option to the under- 
writers. The balance, 255,000 
shares, will not be offered at the 
present time. 

Initial offering price of the pre- 
ferred will be $25 and for the 
common, $6 per share. 

Proceeds from the issue will be 
used for the retirement of bank 
loans, payment of current liabili- 
ties and for working capital. 





Covered Wagon 
Appoints Edman 


MT. CLEMENS, Mich. — F. L. 
Edman has been named adver- 
tising manager of Covered Wag- 
on Co., accord- 
ing to J. E. Rob- 
erts, vice-presi- 
dent in charge 
of sales. 

Edman has 
been associated 
in executive 
merchandising 
capacities with 
Reo Motor Car, 
Federal Motor 
Truck, General 
Inter- 
national Har- 
vester Co. and Transport Truck 
Co. Edman has had experience 
in dealer relations, and along 
with general advertising and 
sales promotion activity, has de- 
voted much time to sales educa- 
tional work. 





F. L. Edman 


Plant Completed 
By Kabin Koach 


DETROIT. — Hugh Nickerson, 
vice-president and _ production 
manager of the Kabin Koach Co., 
announces that the addition to 
the company’s new factory on the 
outskirts of Pontiac has _ been 
completed. Machinery has been 
moved in and assembly work is 
now beginning. 

An anticipated output of 40 
coaches per day is the immediate 
production schedule and plans 
are already under way to en- 
large the plant to take care of 
the increased orders. 





Building Big Camp 

GALVESTON, Tex.—Construction 
work is under way on a new trailer 
camp here. Facilities will be pro- 
vided for 100 trailers and additional 
space added if necessary. Equipment 
will include showers, a club house 
and laundry. 

Streets are to be laid out, each lot 
25 feet wide and 37% feet long. 
Each will have water and electrical 
connections. 


fm, .. 
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Sharp Upturn Seen 


PIERCE-ARROW—Shoemen no longer have to wrestle bulky 
trunks from town to town. They can use trailers as mobile stores. 


COVERED WAGON—Evinrude takes the complete line of out- 
board motors to the sporting goods dealer, attractively displayed. 








in Sale of Business Trailers 


Dealer ‘Activity 
Is Held Key to 
Size of Market 


(Continued from Page 1) 


which the buyer visualizes as his | 
“store on wheels.” 

While the store on wheels will | 
be a large part of the display | 
trailer volume this year, the use | 
of the coach trailer shell in busi- 
ness will embrace many other 
uses which will run the gamot 
from concession wagons, which | 
follow the fairs and street carni- 
vals, churches, schools, golf club 
buses, traveling boot and shoe 
repair shops to delivery units for 
cleaners and dyers and suburban 
delivery units for department | 
stores. 

This last use, while not greatly 
in evidence up to this time, is by 
the very nature of the vehicle 
combination and its great utility | 
as well as economy of operation | 
going to be a worthwhile market 
for the trailer dealer. 


Suburban Delivery 


Suburban delivery trucks must 
have long and high bodies in| 
order to accommodate all classes 
of merchandise, including furni- 
ture, rugs, porch furniture and 
the regular run-of-mine purchas- 
es of the suburban and rural| 
buyer. Yet, because of the fewer 
number of potential customers 
each delivery route serves as 
compared to city deliveries, these 
suburban van seldom carry over | 
1,600 to 2,000 pounds of pay load. 

They must travel fast in order 
to cover their route, and this|/ 
makes for high mileage on their 
power plants. This high speed 
work demands that the enclosed 
bodies, in order to stand up under | 








the work, must be built strong) 


and substantial. It is not rare 
at all to see the enclosed bodies | 
of the suburban vans weighing 
nearly as much as the truck it- 
self or its load. 

Most coach trailers, as they are 
constructed today with the full 


| steel under carriage, with the 


sides and tops constructed as they | 
are in present day design and 
fitted with a pair of rear doors 
would be ideal for this type of 
delivery service. 
Where the store handles a full 
line of furniture, the inside height 
might have to be increased slight- | 


| ly to accommodate high boys and 


| vanities, but otherwise they pro-| 
| vide ample width to pack over- 


CURTISS AEROCAR—General Electric has a fleet of over 50 of 
these model electric kitchens calling on public utility companies. 


SILVER DOME—Tool manufacturers can take the full line of 
hand tools, drills and light machinery, to their customers for selection. 





COVERED WAGON—Rockwood candies and chocolates are dis- 
played in glass front showcases just as they are shown in a store. 


\ 


stuffed pieces crosswise and 
ample length for large size rug 
rolls, 
Travelling Advertisements 
Their side panels allow for 
advertising space without being 


| bill-boardish. They present a neat 


dignified appearance, at a cost 


| which compares very favorably 


for the entire vehicle as against 
the body for the truck. 

Power plant economy is where 
the store would show its greatest 
saving, however, as the power 
plant for the trailer delivery unit, 
while it would cost approximately 
the same as the truck chassis, 
would have a greater resale value 
and would not only be more 
economical, but more flexible to| 
operate. | 

Dry cleaners are already using | 


| these vehicles in their suburban | 


delivery and pickup work. Else- | 
where in this issue are illustra- | 


oe - -_ 


COVERED WAGON—Boydell Paint & Varnish Co. show dealers 
how to display the line to get maximum sales appeal. 


SCHULT—Manufacturers of therapeutic equipment demonstrate 
the devices to the doctor prospect, calling right at his office. 


ib 
ik 


tia 


PALACE.—Here comes the brush man, and he’s ready for business 
if his prospect be a home, apartment hotel or a large factory. 


AUTO CRUISER—This Tuc Husker platform trailer has visited 
hundreds of canning plants in the east demonstrating its operation. 


tions and some facts about the! F 


Ridley Cleaners, Detroit, units 
which have been in this service 
for nearly two years. 

Display trailers as mobile stores 
are coming into use in many 
localities and for many varied 
types of merchandise. In this 
issue is shown a unit operated by | 
Hechts, in Baltimore, which sends 
its appliance store out with a 
crew of salesmen and sells direct- 
ly from the vehicle. Another 
unit is used for selling house 
dresses door to door. If the 
housewife is interested and the 

(Continued on Page 6, Col. 3) 


SCHULT—Soap and toilet goods makers find that mobile show- 
room-selling increases sales to the druggist and cosmetic retailers. 








TRAILER TRADE NEWS SECTION OF AUTOMOTIVE DAILY NEWS 






Founded 1925 


Automotive Daily News 


The National Newspaper of America’s Greatest Industry 


Published every Wednesday and Saturday at 
DETROIT, U. S. A. 
Cable Address — AUDANE, Detroit 
Fifth Floor, New Center Building. Telephone Trinity 2-3500 
York—545 Fifth Ave. Washington—Chandiler Bidg. Chicago—307 N. Michigan Ave. 
urray Hill—6-0104 National 4303 Franklin 2508 
Chris Sinsabaugh, Editor George M. Slocum, Publisher 


B. B. Crighton, Business Manager; Wm. C. Callahan, Managing Editor; Jack Weed, Editor 
Trailer Trade Section; Fred W. Lines, Advertising Manager; Edward Kruspak, 
Eastern Advertising Manager; Willard Cotton, Western Advertising 
Manager; Colin M. Selph, Special Representative. 


RESIDENT CORRESPONDENTS 





Trai 
rails 
ee 
Prosperous year. 
Must stock trailers. 
Take plant tours. 
sates ecient 


by 
Back Weed 






uy “S|, ay MO 
NaN 


bod AY Say 



























7 GREE Tre TaN RE PE Ty 







Like THIS 


A* YOUNG 1937 pokes his nose 





















i WALL STREET—C. J. Alexander LOS ANGELES—Larry Barnard out of the fog and rain of 
CHICAGO—Mel Ad. SAN FRANCISCO—L . Pink d Nee 
‘ ATLANTA, GA.—J. H. Reed ‘Al Waddell con J. Pinkson and! what should be early January MS. 
: MINNEAPOLIS—George Smedal KANSAS CITY, MO.—H. H. James winter, he finds the great major- 0: asaheeedrOrh Ewe? 
AKRON, O.—A. L. J DALLAS, TEX.—J. A. Webb ity of the coach trailer manufac- ze = as 


- L. James 
WASHINGTON, D. C.—William Uliman SEATTLE, WASH.—D. M. Trepp turers taking justifiable pride in 


the accomplishments of their em- 
bryonic industry during the past 
year and looking ahead to an- 
other year of unprecedented pros- 
perity. Much of the accomplish- 
ments of the past year have been 
made possible, of course, with the 
aid of alert parts and appliance 
builders who were quick to help 
develop the necessary fitments 
and running gear assemblies, 
which enabled the industry to 
truthfully come under the head- 
ing of engineered design and mass 
line production. 








Wave st 

00 "90% a, of ~~* ar) 

Subscription: ONE YEAR $6, TWO YEARS $10, for United States and Canada, as ° mee. Gapeen 2S ail 
exico, Cuba and Panama. To other countries, one year $9.00. Single oe oe 

copies 10c. Advertising Rates: See Standard Rate and Data, or write for rate card. : 


No Free 








Copyright 1937, Slocum Publishing Co. Printed in U.S.A. 


EE One sacred pledge we make our friends here 
‘Se ; and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged oer — = 
. the dissemination of S which is timely, 
ao, authentic and of value.-—(ADN 6-10-1933) 




















* * 


CONSIDERING that the trailer 
industry is really only 11 months 
old as an industry, although trail- 
ers were built for sale as long as 
eight years ago, its progress from 
haphazard construction to orderly 
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Debunking the Boomers 


mass line production, from the THE MAN —— 
_ there can be no question that the manufac-| carpenter-blacksmith stage to en- Ne oe , 
: ; ; : : nasa EVERYDAY CAR 
ture of coach trailers has resolved itself into an indus- | gineered standardization, has been 


try of no mean dimensions, there has been much balloon- 
ing of statistics that can do none any good and would most 
likely do harm. During the past year various authorities 
have estimated the 1936 output at from 100,000 to 300,- 
000 units. Projections for 1937 have been equally inflated. 

Predictions by Babson and others that, within an 
astonist‘ngly short period the major portion of our 
population would be meandering hither and yon in our 
rolling homes, served a purpose in bringing the trailer 
into the public eye. But the same statements have 
aroused consternation in the hearts of property owners, 
which might easily bloom into open opposition that would 
be unfair and uncalled for. These statements have bred 
fear and hope in the hearts of legislator—fear that the 
overcrowding of our highways with trailers this year will 
create a hazard which must be curbed and hopes that the 
same crowding will provide a new vehicle for taxation. 

A survey by Trailer Trade News indicates that not more 
than 55,000 trailers, including home-made and factory- 
built, were produced in 1936. Probably 100,000 factory- 
built trailers will be produced in 1937. This is a normal 
and healthy growth which should be encouraged. In this 
growth we see no real threat to safety on highways or 
damage to property or property values. 

Laws based on current knowledge of trailer operation 
could not be else than half-baked because even the best of 
us know too little about it. Laws and control legislation 
must be developed concurrently with the development of 
the industry—not in advance of such development. Taxes 
: must be made to fit trailer use. 

We look forward to a permanent place in the world for 
the trailer. For that reason we feel that there need be 
no rush in legislating against it. Let us find out what 
problems it will bring in the future. We don’t want the 
legislative mills to start grinding at a more rapid pace 
than our factories. 





manufacturers themselves haven’t 
fully caught up with their own 
developments. It is said by those 
who have followed the develop- 
ment of both that the coach 


its first year of real industrial life 
than the automobile did in 10. 
se DETROIT. — a. the past 
ti 


4 month, Automotive Daily News 
WHILE ASSEMBLY line pro-| 4. published many items of in- 


duction became an actuality in &| terest to the trailer builder and 


March, most of the more out-| cation. Because the great bulk of 
standing improvements have come| Trailer Trade News circulation 
into being during the past four| does go to regular readers of both 
months. During this short time| publications, TTN does not feel 
we have seen wooden undercar-| justified in reprinting these news 
riages give way to all steel, jig- items in full. Therefore TIN 
built and welded. At least 15 briefs them for the readers who 
major producers have switched to| ™8sed them, 

steel exteriors. Three and four- NOV. 21. Report on meeting of 
burner stoves with ovens have! 4 merican Finance Conference 
augmented the improved two-/ held in Chicago, at which sum- 
burner gasoline cooking stoves.| mary*of trailer finance question- 
Heating stoves have been greatly/ naire was read. Conference went 
improved. Insulation has become|on record as _ favoring retail 
almost standard. Plumbing and| finance of trailers with one-third 
electrical fixtures, refrigeration,| down and 12 to 18 months time 
and shower baths have assumed -~ soomee ease. . PRs 
homelike design. Inner spring| ©C@C® & trailer Corp. or Ze 
mattresses that will not break| i" Pontiac, Mich.; capital, $10,000. 


... Warning by Lew Wallace, 
down on the edge have replaced president of American Assn. of 


the not too comportable cushions. Motor Vehicle Administrators, to 
Even watersealed toilets are now| CMa of impending anti-trailer 


available in the higher priced| jegislation and his recommenda- 
models as standard equipment.| tion of how to forestall it. 


Standardization of hitch heights * * * 
is on the way, as is standardiza- NOV. 28. H. B. Grimm ap- 
tion of the size of hitch-ball. Mo- pointed sales promotion head of 
tor car factories are expressing | Wullins Co. trailer division. . . . 
desire to furnish a standard, prop- Incorporation of Empire Trailer 
erly-engineered hitch bracket with| Builders. Inc.. New York City. ... 
their cars, with all holes drilled Emery takes over New York City 
for instant assembly by the dealer. distributorship for Kabin Koach. 
*. * * ... Trailer coach sales show de- 


SELLING METHODS have com-| ©ided upward swing in Nebraska. 
* * * 
pletely changed over. Instead of DEC. 5. First reporting of 


asking the buyer to come to the 2 
factory, the major builders are|©4wards Iron Works, Inc., going 
out of trailer business. . . . Ken. 


now following automotive prac- M. Schaef come ie ; 
tice and building up nationwide| |” ey aa - ane viee-peee- 
retail dealer outlets. Early auto-| CCL @n@ genera’ sales manager 

of Silver Dome, Inc. . . . Detroit 


motive practice is now being fol-| - ; : / 
lowed—distributors wholesaling to issues vacating notices to trailer 
residents in downtown vehicle 


dealers. If the industry is suc- . ; 
: : Bae parking lots. ... Midland Steel 
cessful in getting the distributor Corp. strike settled. 
* ” 


to stock vehicles against peak sale 
next spring and early summer, 
many of the sales that were lost 
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Commercial Coaches 


UST as every other business has its bread-and-butter 
accounts to fall back on, the trailer industry seems 
rapidly building its fences in this direction through the 
sale of coaches for display and commercial purposes. 
Originally, of course, the coach trailer was designed as a 
| purely pleasure vehicle which extended the usefulness of 






aa 


the automobile. Merchandisers were quick to recognize 
this new conveyance as the answer to a need for mobile 

; display and demonstration rooms. 

At the present time the varied products being displayed 
in trailers range from prenatal medicines and obstetrical 
instruments to caskets and religious instruction designed 
to aid one even beyond the grave. Then also there is a 









i 


DEC. 12. Freuhauf pays work- 








complete line of products to ease our way through the] last year through inability to de- | 7S bonus... . Trailer Trade News 
f life bet these t t That th liver will be saved to the indus- | ®¢/ps SAE committee to get data 
span of life between these two extremes. That the com- ge Po agdnmeser lage ob 


try this year, although the great : 
: : a : John T. McCall, New York City, 
interest in trailers manifested at announces his plan to introduce 


al sutomobiic chews indientes legislation to stimulate develop- 


that again the industry will be 
: ment of the house trailer industry 
faced with more orders than they on Sten Shaste Miete . . > teenie 


(Continued on Page 13, Col. 1) trailers dominated Sacramento, 


mercial trailer may prove the real bread-winner is indi- 
cated by the fact that one company alone already has a 
fleet of 350 units in the field. Thus it behooves both mak- 
ers and dealers in trailers to study the needs of prospects 
in this fiéld in an effort to fit their product to his needs. 











(MM SIMPLY MOPTIFIED TS DeatH! 
EVERYBODY ELSE IN THE WORLD 
SEEMS ABLE TO AFFORD A 
TRAILER GUT You! OTHER 
PEOPLE CAN TRAVEL WW COMFORT FZ 
BUT WE NAVE TS GOTS HOTELS / 
WE LOokK LIKE A COUPLE OF 
IMMIGRANTS ! 1 SHOULD THINK 
YYou'D HAVE Too MUCH PRIDE 
To APPEAR ON THE ROAD 











so rapid that even some of the Bee ey wequee, me 


They’re getting it! 


trailer has advanced farther in ADDN Briefs 
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Courtesy N. Y. Herald-Tribune 
















Florida Shows 


Jan. 19-24—Orange Blossom Fes- 
tival, Winterhaven, Fla. 
number of plants as early as last/ dealer, who do not get that publi- | J@”.26-Feb.6—Florida Fair and 







Gasparilla Oarnival, Tampa, 






~ Fla, 

Jan, 28-Feb. 8 — Automobile Tour- 
ist Assn., Clearwater, Fla. 

Feb. 8-16—Tin Can Tourists’ Assn., 
Sarasota, Fla. 












Calif., automobile show. . . . Model 
trailer law sought in Michigan— 
Nathaniel H. Goldstick, assistant 
corporation counsel, city of De- 
troit, agrees that it is the duty of 
all states and cities to provide 
proper parking places for trailer 
dwellers and that law enforcement 
bodies must be lenient in dealing 
with unsatisfactory parking con- 
ditions until such time as proper 
facilities are provided and proper 
ordinances governing such park- 
ing are written into the statutes. 
. . . Committee of coach trailer 
builders meets with Detroit and 
Michigan officials, 
* ~ 

DEC. 19. Robert H. Mulch ap- 
pointed general manager trailer 
division of Hayes Body Corp., 
Grand Rapids. ... George J. 
Stritch appointed manager of 
manufacturers sales division of- 
fice in Detroit of B. F. Goodrich 
Co., succeeding late James T. 
Kennedy. . . . The National Used 
Car Market Report, Inc., an- 
nounces publication of a Housé 
Trailer Guide. ... Fruehauf plans 
body factory in Kansas City.. 

* * 7 












































DEC, 26. Kelsey-Hayes strike 
settled... . Philip H. Smith to 
speak before SAE meeting in 
Detroit Jan. 11-14 on “Where Is 
Trailer Going?” ... Farm income 
up $1,000,000,000 in 1936. 

x > oe 
















JAN. 2. Incorporation papers 
filed in Lansing, Mich., for new 
trailer owner association, Mobile 
Home Owners Assn. of America. 
. . . Rise in tire prices predicted. 

* * ® 













JAN. 9. The Prairie Schooner 
Trailer Co. plant in Elkhart, Ind., 
moved to Wilson Brothers build- 
ing, that city, following fire in 
old plant. ... Covered Wagon 
finance plan reported. 
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Two Major Trailer Shows Scheduled for Florida 


Manufacturers Are Set 
For Sarasota, Clearwater Building Factory 


(Continued from Page 1) 


Of 27 manufacturers reporting, 
the following will exhibit their 
trailers, directly from factory or 
through dealers, at the major 
shows of the south this winter: 

Sarasota, Fla.—19 showing, in- 
cluding Pierce-Arrow Motor Corp., 
through dealer; Zimmer Boat & 
Trailer Co., (Empire), through 
dealer; Curtiss Aerocar Co., Inc., 
direct from factory; Royal-Wil- 
helm Furniture Co., both factory 
and dealer; Raymond Products 
Co., (Travelo), through dealer; 
Clare Travel Coach Co., Inc., 
(Auto Pullman), factory show- 
ings; Kozy-Coach Co., factory; 
Pioneers Trailer Co., factory; 
Auto Cruiser Co. of America, 
factory; Covered Wagon Co., 
factory; Hayes Body Corp., (Hay- 
es Motor Home), through dealer; 
Kabin Koach Co., Inc., factory; 
Quaker Trailer Co., factory; Sil- 
ver Dome, Inc., factory; U. S. 
Coach Co., Inc., (Club Car), fac- 
tory; Aladdin Trailer Corp., fac- 
tory; Anderson Coach Co., fac- 
tory; Split Coach Motor Corp., 
(York Cruisers), factory; Pilgrim 
Trailer Co., through dealer; 
Schult Trailer, Inc., factory; 
Wiedman Body Co. (Trailer- 
piane), factory. Five manufactur- 
ers are undecided on showing pos- 
sibilities at Sarasota. 

Clearwater, Fla—14 showing, 
including Pilgrim Trailer Co., 
through dealer; Split Coach Mo- 
tor Corp., (York Cruis,ers) 


Indian Trailer 
Corp. Features 
Low-Price Line 


CHICAGO.—The Indian Trailer 
Corp. has entered the low-price 
field, with plans for a nation-wide 
distribution. The coaches will be 
of the conventional type, with 
semi-streamlined design. 

Executives of the new company 
include C. W. Rick, sales manager, 
formerly wholesale manager for 
Silver Dome in Chicago and pre- 
viously in the wholesale mer- 
chandising department of Chrys- 
ler Corp.; H. L. Bartholomew, en- 
gineer and designer, has been in 
the wood and metal construction 
for 20 years; and A. W. Brokate, 
superintendent of production, for 
12 years identified with body 
building. 

The Indian line will be limited 
to four models, the Scout, $395; 
Scout de luxe, $495; Warrior, $595, 
and the Warrior de luxe, $695, all 
models complete f.o.b. factory. 





Atwood Develops 
All-Steel Coupler 


ROCKFORD, IIl.- 
Vacuum Machine Co. 
veloped an all-steel production 
coupler, based on the Dayton 
principle. The object of the de- 
velopment program has been to 
provide a coupler which meets 
the requirements of durability, 
lightness, ease of operation and 
production demands. 

To provide standardization, At- 
woed has developed a universally 
adaptable coupler unit, which is 
said to suit any individual re- 
quirement. The first unit, model 
700, is designed for house trailers. 
Other sizes of couplers, one for 
the small utility trailer and the 
other for heavy duty requirements, 
are in the test stage. 

Atwood also is in production on 
a disappearing trailer step, a 
water pump, caster wheel jack, 
door strikers, door bumpers and 
hinges. Atwood has set up a sepa- 
rate departmént to handle all 
trailer items. 


| 


-The Atwood 
has de- 





through factory; Anderson Coach 
Co., through factory; Aladdin 
Trailers Corp., factory; Quaker 
Trailer Co., factory; Kabin Koach 
Co. Inc., factory; Hayes Body 
Corp., dealer; Covered Wagon Co., 
factory; Auto Cruiser Co. of Amer- 
ica, factory; Pioneers Trailer Co., 
factory; Kozy-Coach Co., factory; 
Raymond Products Co., (Travelo), 
through dealer; Royal-Wilhelm, 
(Royal), both factory and dealer; 
Pierce-Arrow Motor Corp., (Tra- 
velodge), through dealer; Wied- 
man Body Co., factory. Five 
makers are undecided. 


The Silver, Dome 20-foot Custom 
Club model and 18-foot Suburban 
model represent the highest 
achievement in trailer design and 
construction—the utmost in con- 
venience and luxury. Important 
interior features are: private lava- 
tory, toilet, vanity, and bath ac- 
commodations. Yet both of these 
big, luxurious coaches are avail- 
able at surprisingly low quantity 
production prices. 


Silver Dome’s revolutionary caster- 
type third wheel, which removes 
all weight from car and makes 
hitching and wunhitching a pleas- 
ure, is available on both these 
models at small additional cost. 


Trailerdom's greatest value—the !6-foot 


Silver Dome Hyway model, 





| Hevena dienes 


DETROIT. — Herron - Zimmers 
Moulding Co. is building a new 
factory in Detroit to enable it to 
step up production schedules of 
metal mouldings and window as- 
semblies for the trailer coach in- 
dustry. 

“The new factory,” says O. J. 
Crowe, general manager, “will 
double our facilities. It has been 
planned to facilitate straight line 
prcduction and enable us to con- 
centrate manufacture in one plant 
instead of the four we are now 
using. It will be ready for occu- 
pancy Mar. 1.” 

Herron-Zimmers is rated the 
world’s largest producer of trailer 


$475, completely 


equipped with stoves and berths for four people, $547.50. 


SILVER DOME & 


windows and metal mouldings of 
every kind for the trailer industry. 


Catalog Listes 
300 Separate 
Trailer Items 


CHICAGO.—C. M. Hoof Co. has 
issued a new catalog, which de- 
scribes, illustrates and prices 
more than 300 separate trailer 
items. The first catalog, published 
more than a year ago, proved so 
popular that several more have 
been issued since then. 


Many of the parts shown in the 
newest booklet were designed es- 
pecially for trailer use, including 
stainless aluminum sinks, roof 
ventilators, continuous steel 





hinges, door locks and handles, 
wheel housings, water tanks, oak 
bows, bumper bars, and interior 
lighting fixtures. 


Booklet Outlines 
Brake Equipment 


DETROIT. ‘anil booklet, giving 
specifications and diagrams on 
running gear and brake equip- 
ment for trailers, is being dis- 
tributed by the Vacuum Power 
Equipment Co. 


Complete details are provided 
on construction and installation 
of the trailer undercarriage, which 
is sold as unit. Descriptions of 
parts and examples of installation 
likewise are given in the free 
catalog. 


k a Leader! 


In selecting your trailer franchise, there is a big advantage in 
lining up with an established leader, in selling a coach wich has 


already won the acceptance and enthusiastic approval of the 


trailer-minded public. 


That is exactly what Silver Dome offers 


you. A trailer so far ahead in outward beauty, in engineering 
design, and in interior appointments that’ it was the center of 
attraction at every Auto Show in which it was displayed. 


In addition Silver Dome gives you the greatest trailer value on 
the market today. A big, beautiful 16-foot coach at $475; com- 
pletely equipped, including stoves and berths for four people at 
$547.50; and three other models providing a complete range of 
sizes and prices to meet the specific requirements of every 


prospect. 


These coaches embody such outstanding selling features as 
all-steel electrically-welded chassis frame, plymetl exterior panel- 
ing, optional third wheel, outrigger-type axle, and many others. 
This is the kind of value that Silver Dome dealers have to offer; 


it is the kind of value that competitors must sell against. 


It will 


pay you to get complete information concerning the Silver Dome 


dealer plan at once. 
confidential. 


All correspondence will be held strictly 


Commercial Credit Company 


Time Payment Plan 
WHOLESALE AND RETAIL 


Silver Dome Announces Complete Coverage by Adding Three New 


Commercial Display Models—16 ft., 
Wire or write for complete information. 


$435. 


WRITE 
SILVER DOME INC. 


18 ft., and 20 ft. Priced as low as 


TODAY! 


6271 Woodward Avenue - Detroit, Michigan 
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Sharp Upturn Seen in Sale of Business Trailers 


fof 
Lom sit 


Dealer Activity 
Is Held Key to 
Size of Market 


(Continued from Page 3) 


salesman hasn’t the size or pat- 
tern of dress wanted with him, he 
ushers the lady to his trailer 
store parked in the block and 
shows her a stock comparable 
with the stock carried at the 
main store in the “loop” district 


4.W, DIE oe , ; for SAFE : . 
Rt ar et a ae , of the city. 
ees a\ ‘ P Contractors Offices 


Office trailers are being bought 
by contractors and others who 
have need for mobile head- 
quarters, which may move with SCHULT.—This “hot dog” vendor is ready for business if the 
| the building crew they serve or| crowd is hungry when he arrives. A wide use in this field is seen. 
RAYMOND PRODUCTS.—Manufacturers of automotive service eer ae oie = 
tarts are using trailer displays calling on garages and service stations. traveling auditors and other busi- 
ness executives who must carry 
their business with them from 
| city to city or job to job. The 
dinnette end and galley furniture 
of the house trailer are usually 
kept intact in these trailers and 
the office room with its business 
furniture is inserted in the con- 
ventional living room end of the 
trailer which in the house trailer 
design holds the day bed. 
Another phase of this same ve- 
hicle is the concession wagon or 
mobile “hot dog stand.” In one 
end in place of the office, the 
concession wagon has its service 
room with living quarters for the 
side wa left undisturbed. The 


ROYAL—Bottled Gas for trailer use is taken directly to coach | side wall panels of this service 
trailer manufacturers in this model where use can be demonstrated. | room let down to form counters. 
These wagons follow the street 
| carnivals, fairs, circuses and out- PRAIRIE SCHOONER.—The interior of a concession wagon (see 


herings of eople. At . . - 
= = gos ol Sis eee above) store compartment is roomy, five feet by six feet, four inches. 


are enjoying a very satisfactory 
business in this type of vehicle. 

Two states, Indiana and Louisi- 
ana, are now using trailers fitted 
as mobile dental offices to provide 
dental service to the under-privi- 
leged in rural communities. These 
units have the regulation dental 
chair, hot and cold water, a settee 
|and the necessary power drills 
|and tools. 


Mobile X-Ray Unit 


A large manufacturer of X-Ray 
equipment uses a trailer as a dis- 
play and educational unit. A 
large pharmaceutical house has 
equipped a trailer as an emer- 
gency hospital unit and first-aid 
station, which is sent to large 
gatherings as a goodwill builder 
for its product. 
| A dentist had an eight by six 

foot laboratory built in the rear 
end of a 20-foot trailer, in which 
: - he could demonstrate the making 
= of false teeth plates with a new 
DEMONSTRATING we oe sweat |material. He travels from town 
me a a aes os <a SILVER DOME.—This paint maker takes his mixing machinery 
; . i eebenahee * ciao oe along in his display to the dealer as a helpful instruction course. 

ance during the day. 

A spray equipment salesman is 
using a mobile show room, calling iwi COLD 
on the small town implement 
dealers and hardware _ stores 
which handle his line. His ex- 
| perience is summed up in the re- 
sults obtained in his first three 
months use of the vehicle. In 
| that time the commissions on tne 
|; extra business he obtained com- 

| pletely paid for the trailer. 

Coach trailer shells with slight 
revamping are being used to 
transport polo ponies and race} 
| horses from place to place. Whole 
| tent shows are now using trailers 
|} to house and transport not only 
|the actors but the animal per- 
| formers as well.-Circuses also are 
| large users of trailer equipment. 
| Prospects for display trailers 
|}and coach trailer shells embrace 


| ® 
|} an extremely wide range of voca- 


| tional uses, of which only a com- 

| paratively few could be illustrated 

|}in this issue. In every dealer’s 

|territory are many business 

houses that can use these new 

| vehicles to a distinct advantage 

and in many cases show a de- 

sirable economy in operation ex- TRAILETTE.—Streamlined utility trailers find favor with sup- 


pliers as special delivery vehicles for up-to-the-minute service, 
4 


SCHELBRO—The ABC Washer fleet is one of the largest now in | 
use, over 350 in the hands of retailers for use in door-to-door selling. 


oer rs 


RINEHIMER—Binks takes its presses and spray equipment to the 
laundry and dry cleaners in the trailer pictured in the views above. (Continued on -Page 8, Col. 1) 





ures, gives the first 10 makers a 
production of 40,000 units. Among 
this first 10 are a number of new 
makers who did not get into real 
production last year. 


Because of the increased capi- 
tal and manufacturing ability 
back of the firms who make up 
this first 10 for 1937 and because 
of lack of strong sales outlets for 
the great majority of the smaller 
makers, it is believed that the 
same ratio of first 10 to the bal- 
ance of the industry can not hold 
in 1937. For this reason it is felt 
that 100,000 units, or two and a 
half times the first 10, is a rea- 
sonable and liberal estimate for 
1937 production. 


Production estimates by the 
second 10 for the coming year in- 
dicate that the major part of 
1937 output will be divided among 
few makers. The production esti- 
mate of the second 10 was slightly 
in excess of 8,000 units. 


Figures Held Accurate 


While the industry production 
figures for 1936 and 1937 are 
estimates based upon figures 
furnished by less than one-third 
of the 363 builders who claim to 
be in production on coach trailers, 
it is felt that the figures upon 
which these estimates were based 
are accurate and_ sufficiently 
complete to furnish a representa- 
tive picture of the whole. 

It is very evident, if these 
figures are accurate, that there 
has been a great “ballooning” of 
coach trailer production figures 
by uninformed writers in both the 
press and national magazines as 
to the number of units built this 
year and the number which will 
be built during the year to come. 

In asking the trailer manufac- 
turers for figures and estimates 
im confidence, TITN made the 
statement that it was felt that 
the time had come to “debunk” 
the industry. 

This phrase seemingly hit a 
popular thought with most of the 
leading builders, many of whom 
in sending in their figures com- 
mented upon TTN’s effort. A. G. 
Sherman, president of Covered 
Wagon, said, “The trailer indus- 
try is growing without doubt, but 
I do not believe that anywhere 
near the number of trailers have 
been put on the road as some 
writers claim.” 

Paul Turner, of Zimair, from 
the west coast, says, “it’s good 
to debunk the industry, it needs 
= 

Keep Up Good Work 

Norm Wolfe, president, Silver 
Dome, Inc.: “We are with you 
100 per cent—if someone doesn’t 
get the truth before the legisla- 
tors of the several states soon 
they’ll begin to think that the 
roads won’t hold next year’s pro- 
duction.” 

A. R. Spencer, president, Royal 
Wilhelm: “We heartily agree with 
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°36 Trailer Output 55,000; 
100,000 Expected in 1937 


(Continued from Page 1) 


Trotwood Trailers: “We are glad 
to co-operate—TTIN is rendering 
the industry a service.” 


E. G. Mann, sales manager of 
Elcar Coach: “You are starting a 
very good work and am heartily 
in favor of it.” 


C. W. Kimball, sales manager, 
Pioneer Trailer: “Best of luck— 
pleased to help.” 


Ralph S. Palmer, general man- 
ager of Ozark: “Industry needs to 
be brought back to earth by the 
press; you fellows should be able 
to do it.” 


Clarence M. Lutes, president, 
Kozy Coach: “I personally think 
that the production figures have 
been much over estimated.” 


F. H. Martinie, Land Cruiser 
Trailers: “Too much buncombe 
about trailer production — hope 
you will be able to assemble the 
facts.” 


dog P nt be 
“i for « long race mig! 
yy cars. Men C—_ 
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Religion Finds 


Trailers Solve 


Tour Problem 


DETROIT.—Religion is going 
trailer-minded. 

“Churches-on-wheels, complete 
with pulpit and organ, are spring- 
ing up all over the country to 
bring the gospel to out-of-the-way 
persons. The idea itself is not new, 
for about nine years ago a Bap- 
tist minister traversed the high- 
ways of New England in a house 
car (not a trailer), with its sides 
clapboarded as a village church. 

Recently, however, this same 
minister, Herbert R. Whitelock, 
took to the road for good, in a 
new trailer called “Chassis 
Church.” After a tour of New 
England states, he will head for 
the Florida camps of winter 
trailerites. 

Coincident with the start of a 
nation-wide use of tne trailer to 
carry the gospel to remote sec- 
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tions of metropolitan centers, the 
Christian Business Man’s commit- 
tee of Detroit has purchased a 
$2,000 fully-equipped gospel trailer, 
which will be employed to con- 
duct evangelistic campaigns in 
suburban and rural sections. The 
trailer will be used in open air 
meetings during the noon hours 
at many of the city’s factories and 
for an intensive child evangelism 
drive. 

With addition of a loud-speaker 
system in the spring, the travel- 
ling church will make a tour of 
the state. In inclement weather, 
small meetings will be held inside 
the trailer. 


Named Distributor 


COLUMBUS, O.—Bob White, Inc., 
here has been named Franklin coun- 
ty distributor for the Silvermoon 
trailer. Other Silvermoon dealers in 
Ohio include Columbus Super Serv- 
ice, Cincinnati; C. H. Kokensparger, 
Coshocton; Jack Tritt, Urbana; 
Chas. and Andrew’  Hendershot, 
Zanesville; Silvermoon Trailer Sales, 
Portsmouth, and R. E. Peoples, 
Pomeroy. 
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Bender Travel 


Mansion Gets 
A New Home 


CLEVELAND.—Rapid progress 
has been made in the remodeling 
of the former Falcon-Knight plant 
at Elyria, O., recently purchased 
by the Bender Body Co., of Cleve- 
land. The offices of the trailer 
division were established there 
about Jan. 1. 

The plant has been completely 
reconditioned, and it is expected 
that trailers will be running of 
the assembly line early in Febru- 
ary. Over $150,000 is being spent 
in equipping the plant with mod- 
ern machinery for trailer con- 
struction. 

The Bender Travel Mansions 
range in price from $595 to $1,875, 
and include commercial trailers 
which are made to specification 
for different manufacturers and 
distributors. 
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your idea of getting out a report 
that is in keeping with what is 
really happening—keep up the 
good work.” 

B. R. Scheff, of Palace Coach: 
“We wish you every success— 
there is absolutely too much ‘hul- 
labaloo’ about the trailer busi- 
ness.” 

J. B. Flora, general manager, 


have appeared in The Christian Science 
Monitor in the past 26 years. ote . f ame Re Peg ae es 


Results ... 
Out of Proportion to its Circulation 


Motor Company has been among those 
satisfied advertisers. 

A publication that sells cars can sell 
trailers—and should receive serious con- 
sideration from Trailer Manufacturers 
seeking néw markets. 


Be 





ne 


Here is a recent Ford advertisement representative 
of these running in current issues of the Monitor, 


In addressing the Association of National Adver- 
tisers October 9, 1936, Walter E. Thwing, presi- 
dent of the advertising agency Waker E. Thwing, 
Inc., credited the Monitor with “reader confidence, 
reader responsiveness, and high credit quality of 
orders it produces.*’ 


Send for the Free Booklet, “‘Making Advertis- 
ing Pay.”’ the complete address by Mr. Thwing. 


During the twenty-eight years it has 
served the automotive industry. The 
Christian Science Monitor has earned the 
reputation from its regular advertisers of 
producing “results out of proportion to 
jts circulation.” For 26 years the Ford 


THE CHRISTIAN SCIENCE MONITOR 


A Daily Newspaper for All the Family 


Published by The Christian Science Publishing Society 
Boston, Massachusetts 


BRANCH OFFICES: New York, Chicago, Detroit, St. Louis, Kansas City, San Francisco, 
Los Angeles, Seattle, Miami ° . ‘ ‘ ‘ ‘ ° P e London, Paris, Geneva 


New Trailer to Provide 


Collapsible Bed Rooms 


STEVENS POINT, Wis.—A 
house trailer having collapsible 
bedrooms and kitchen, which op- 
erate on hinges, has been per- 
fected by George W. Allen, of 
Stevens Point, who plans to or- 
ganize the American Home Trailer 
Co., for their manufacture. 

The trailer has both folding 
and collapsible features. When 
extended, while parked, it is 22 
by 21 feet and takes on the ap- 
pearance of a modern home with 
wings. The rooms fold up for 
travel into side and end waHs 16 
inches wide. 


Advertising . AD-2 
One, Norway » Boston, Mass. 
Ever moet ate 
> ter EB. ing’s ‘ 
cated Business of Making Advertising Pay.’’ 
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Sharp Upturn Seen in Sale of Business Trailers 





Dealer Activity is Held 
Key to Size of Market 


(Continued from Page 6) 


penses over the type of display, construction. Construction details 
equipment in use today. and comparisons are the last part 
Dealers must study their ter-|of the selling job; many times 
ritory to develop these prospects these features are never stressed 
in much the same manner as they | Unless competition comes into the 
develop their truck prospects. sale. 
They must build up their sales While the industry is young, 
story around the advantages. of| many prospects for this equip- 
the vehicle in the particular use| ment will never visit the dealer’s 
they wish to sell it for, rather| place of business because they 
than trying to interest the pros-| don’t realize that the coach trailer 
pect in their particular type of! will fit their use or because they 





NEW, SCIENTIFIC Reflect: O-cell 
INSULATION BOOSTS SALES 


Makes Trucks, Trailers, 
Un to | s Gy Buses Absolutely 
1F~Up to 
KIY/17° cooler | 42% in Fuel ty ee 
fh YEAR ROUND i 1 waite diag A for 


“rae Sn passengers, perishable foods, delicate 
materials. 
= Reflects 95% of all radiated heat. 
In every field of truck, trailer and bus trans- Works like a vacuum bottle. 
portation, market-wise builders are increasing 3 80% lighter than any other insula- 
sales and profits by featuring Reflect-O-Cell in- tion. Deadens sound. Odorless. 
stallations. They know that Reflect-O-Cell en- Moisture and vermin proof. 
ables them to guarantee ideal temperature the 4 Gives your jobs double-roof-and- 
whole year ’round—that it gives maximum pro- walls. Protects interior trim from 
tection in any climate or season. This year, leaks and sweating. | 


from the nation-wide demand for insulated 5 Stays in position permanently. Will OZARK.—The Ellis Bagwell Drug Co., wholesalers of Memphis, 
ies by offering your customers Reflect-O-Cell not sag, warp or swell. Lasts a/ Tenn., have found this trailer boosts sales to the retail drug stores in 





—the “‘lower-in-cost’’ insulating material. lifetime. their territory. It shows the goods 


1 fear it won’t stand up under their 
service. The dealer or his sales- 
|| men must go to the prospect and, 
|| in many cases, demonstrate to the 
|| Prospect’s satisfaction that the 
vehicle will do the work. 
Display trailer selling means, 
not taking orders. It means work 
and intelligent application of both 
anhalt hhh heheh hee pa PANY | merchandising and transportation 
| facts, but the reward in sales is 





TRAILER ORDERS are WAITING for YOU 


The men who decide on ORDERS for Trailer Showrooms and Demonstrators 

are Sales Executives. And they're particularly interested in Trailers—for Trailers Vv 
enable them to show and demonstrate actual products to retailers, jobbers, 

consumers, purchasing agents. 8 1 3 5 ABC 
You've got a real story for Sales Executives. Tell it in their own personal maga- ’ 

zine, SALES MANAGEMENT. SALES-MINDED 
SALES MANAGEMENT'S 8,135 $4-a-year subscribers are 100% Sales-Minded— SUBSCRIBERS 
selling practically everything under the sun. They’re your picked 

audience of the best prospects in the 48 States today. (The reduced “yy 

illustrations above show how we constantly feature Trailers to Yy 

them.) yp 

Their titles range from Company Presidents to District Sales Man- LEZL4 
agers—including Advertising and Promotion Managers. Let us Y, 


send you circulation facts, sample copy and full details. Advertising UY V7, 
Ua 


Yj 4 
in SALES MANAGEMENT can be one of the most profitable invest- f 
WY 


ments you ever made. SALES MANAGEMENT, 420 Lexington Yf, y/ 


Ave., New York City. VY 


and how to display them. 
usually ample compensation for 
the efforts expended. 

A wholesale house, which is sold 
on the use of a merchandising 
display unit will usually buy more. 
A manufacturer, who finds that 
putting one of his salesmen in a 
mobile show room is a paying 
venture, will undoubtedly equip 
all of his salesmen with the same 
type of vehicle. One sale, properly 
made, will in the main lead to 
repeat business that comes “over 
the transom.” 

Dealers who are going after 
| business use volume this 
| year, however, should follow truck 
sales practice and keep at least 
one shell on hand at all times so 
| that they will be in position to 
| demonstrate the fitness of the ve- 
hicle to the customer’s problem. 
Business vehicles are usually 
bought from strictly a dollars-and- 
cents viewpoint and the value to 
the prospect must be shown be- 
yond any doubt. 


Commercial Use 


Of Trailers Cited 


MT. CLEMENS, Mich. — “The 
value of the trailer in marketing 
and merchandising,” says J. E. 
Roberts, vice-president in charge 
of sales at Covered Wagon Co., 
“has been very definitely estab- 
lished during the last few years. 
Manufacturers in ail lines of busi- 
ness have proved the dollar and 
cents value of travelling sales- 
rooms, 

“Some manufacturers are using 
trailers to introduce new products 
to dealers. They take their prod- 
ucts direct to the dealer, get him 
in the trailer, away from all dis- 
tractions and interruptions, and 
sell him the new product. Trailers 
are also being used by manu- 
facturers to build up their dealer 
organizations. “Other manufact- 
urers are using trailers to educate 
both the public and the retail 
selling organizations.” 

Grimm Named 

SALEM, O.,—Harrison B. Grimm 
has been named manager of sales 
promotion for the Mullins Mfg. 
Corp. Grimm will direct promotion 
program for the new Mullins Red 
Cap Utility Trailer, assisting dis- 
tributors and dealers. 


Trailers Rated 
As Answer to 


Sales Problem 


GRAND RAPIDS, Mich.—“When 
Marshall Field and Co., wholesale, 
sent out their Pullman merchan- 
dise train more than a year ago, 
they showed recognition of a 
trend in merchandising which 
opens up a tremendous field for 
the commercial trailer,” believes 
A. A. Anderson, president of 
Hayes Body Corp. 

“That trend is based on two 
things: (1) the need to close the 
gap between house and dealer and 
let him see the goods; (2) the 
house’s need to get into the far 
reaches of the territory economi- 
cally,” Anderson says. 

“One of the great difficulties 
faced by wholesalers and manu- 
facturers in selling merchandise 
is to carry and sell a complete 
line. Today many houses are 
forced to pass up the smaller 
towns because selling is too cost- 
ly there. This chops off great 
chunks of buying power, and 
turns the big towns into hot-beds 
of competition. But commercial 
trailers, fitted out with the fuil 
line, make it possible to cover the 
hamlets profitably, and sell the 
large centers more surely. 

“As for the larger towns, it 
stands to reason that the full line, 
the actual line, well displayed, 
will sell more often, in larger 
quantity, and with less waste mo- 
tion or delay, and the trailer 
method has proven the correct- 
ness of that reasoning. 

“Paint, hardware, food, automo- 
bile accessory, drug, and many 
other typical merchandise lines 
are displayed and sold to the 
trade from commercial trailers. 
The advantage, especially in larger 
cities, where salesmen often are 
rushed to see many dealers each 
day, is that the full line gets a 
showing. 

“It’s not a novelty—it’s a sound 
answer to a pressing sales prob- 
lem—this commercial trailer de- 
velopment.” 


Broad Regulations Ease 
Motoring into Dominion 
OTTAWA. — Broad regulations 

are easing motor touring into 

Canada from the United States. 
American tourists entering the 

Dominion may obtain an automo- 

bile permit good for six months, 

without payment of a fee or duty. 

No separate permit is required 

for trailers, sporting and camping 

equipment. 
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ATWOOD THIEF-STOPPER 


This invaluable THIEF-STOPPER ef- 
fectively prevents trailer theft. Simple 
and Foolproof. When locked in the 
socket of a trailer coupler, it prevents 
any other ball or pin from entering 
the socket; hence the trailer cannot be 
towed away. 


Attention, Dealers! 


Trailer owners cannot afford to be 
without this protection. 


Write at once for dealers’ prices on 
Atwood Thief-Stoppers 


Also ask for illustrated folder on 


COUPLERS, JACKS, STEPS 
and PUMPS 


Atwood Vacuum Machine Co 
ir mK 





at standards of construction.” He 
explains that the move of the 
manufacturers is due to the “di- 
verse materials and manner of 
construction” which make rate- 
making “rather difficult.” 
Underwriters’ Laboratories rep- 
resents some 180 large fire insur- 
ance companies who accept its 
approved designs without ques- 
tion. Hugh Robinson, service en- 
gineer, told of examinations of 
trailers made before, during and 
since the recent Chicago automo- 
bile show. He declared that 
among the features inspected 
from a safety standpoint were 
chassis, frame and axle construc- 
tion; brake equipment, method of 
attaching or coupling the trailer 
to the car; stop lights and direc- 
tional signals to prevent collision 
and possible fire; safety chains; 
body construction, including 
floors, sides, roofs, and cross- 
bracing; materials used in both 
interiors and exteriors; electrical 
equipment, such as radios, irons 
and so on; heating and cooking 
equipment; refrigeration or air 


Plant in Atlanta 
Starts Output Of 
New ‘Trailcars’ 


ATLANTA.—Georgia-made au- 
tomobile trailers soon will make 
their appearance as the result of 
establishment of a manufacturing 
plant near Atlanta by the Trail- 
car Co., with T. Edward Moodie, 
former Georgia Tech professor, 
as general manager. 

The company already has 
started manufacture of its first 
production order of 25 of its 
standard models. In addition, it 
will make the Trailcar Club, the 
Trailcar De Luxe and the Trail- 
car Junior. All models except the 
Junior include sleeping accommo- 
dations for four, in addition to 
almost every home comfort, in- 
cluding wiring for 110-volt and 6- 
volt lighting systems and built-in 
radio aerial. 

Prior to his association with the 
Trailcar Co. Moodie was associate 
professor of aeronautics in the 
Daniel Guggenheim school of 
aeronautics at the Georgia school 
of technology and prior to that 
was in the engineering depart- 
ment of the Alexander Eaglebrook 
Aircraft Corp. 

The plant is a fireproof steel 
and concrete building with 15,009 
feet of floor space. The adminis- 
trative staff, in addition to 
Moodie, includes Robert E. 
Shackleford, chief engineer; Joe 
W. Austin, production manager, 
and M. S. Carnes, secretary and 
office manager. 


Covered Wagon Appoints 


Wileox Export Manager 

MT. CLEMENS, Mich.—An- 
nouncement of the appointment 
of Verne H. Wilcox as export 
manager of the Covered Wagon 
Co. has been made by J. E. Rob- 
erts, vice-president in charge of 
sales. 

Wilcox has been in the auto- 
motive export business for a num- 
ber of years, having been export 
agent of American Express Co. 
in Michigan for a period of years. 
He comes to Covered Wagon 
from the Hupp Motor Car Corp., 
where for the past several years 
he served as export manager. 


Fruehauf Is Building 


A New Plant In K. C. 
KANSAS CITY. — Fruehauf 
Trailer Co., Detroit, is erecting an 
assembly and body plant here, at 
a cost of over $300,000. W. S. Sil- 
grist, present general manager in 
charge of local operations, will be 
in charge of the new plant. 

The building is expected to be 
finished by Feb. 15, and it will 
have a capacity of two trailers 
per hour. 
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Underwriters, SAE Tackle 


Specifications of Trailers 


(Continued from Page 1) 


conditioning where used; auxili- 
ary fuel tank construction; type 
and placement of fire extinguish- 
ers, and the extent to which fab- 
rics, curtains and other materials 
are fireproofed. 


“From the angles of safety and 
fire hazards, our investigators 
found much that needs changing 
in a number of makes of trailers,” 
said Robinson. “Some of the ma- 
terials, equipment and accessories 
are inferior.” 


Among the proposals being sug- 
gested chiefly are all-steel body 
construction, brakes on trailers as 
standard equipment, provision for 
tying down cooking stoves, as- 
bestos fireproofing of the lining 
back of heating stove grilles, 
ample protection against fire from 
overheating of roofs, and interior 
cable wiring, along with fuses to 
guard against short circuiting. 





Mich. Legislature 
Mapping Bill to 
Control Trailers 


LANSING.— Testimony was 
taken this week by a state legis- 
lative committee as the second 
step to determine the necessity of 
placing tourist trailers and tour- 
ist cabins under state regulation. 
According to Senator Joseph C. 
Roosevelt, Detroit, the findings 
of his committee will form the 
basis of a bill to be offered to 
the state legislature. 


Brakes must be required on all 
house trailers, according to Capt. 
Laurence E. Lyon, of the state 
police, and the speed of trailers 
on highways should be limited for 
safety. He advised that all tour- 
ist cabin operators be required to 
register both their guests and the 
cars in which they arrive. 

Harry L. Diehl, Monroe, state 
legislator, however, warned the 
committee against legislation 
which would hamper the tourist 





industry in Michigan. He said 
rigid restrictions for cabin trailer 
occupants in metropolitan areas 
might not meet with approval of 
resort areas in northern Michigan 
where the tourist industry is the 
chief source of income. 

The committee also heard J. Lee 
Barrett, executive vice-president 
of the Detroit Convention and 
Tourist Bureau, declare that cabin 
trailers should be so regulated 
that parks in which they are 
stopped would not prove nuisances 
in the neighborhood. 


Young Windows Develops 


New Balance Drop Device 


NEW YORK.—A new departure 
in window construction for trail- 
ers, cars, etc., has been announced 
by Young Windows of America. 
With no projecting handle or 
parts, the new constant balance- 
drop window permits opening and 
closing with little exertion. 

Watertight, the windows are 
said to avoid all rattle and re- 
main stickproof. The fittings are 
adaptable to any standard win- 
dow. 
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Royal-Wilhelm 
Announces New 


Trailer Models 


STURGIS, Mich.—A line of com- 
mercial trailer coaches, in stand- 
ard 17 and 19 feet lengths, is an- 
nounced by the Royal- Wilhelm 
Furniture Co. here. Both of these 
models have an allsteel electri- 
cally-welded X-type chassis. 

The two new models employ 
large tires, to handle heavy loads. 
Brakes are included on both 
models if desired. 

Seven of the 17-foot models are 
now being produced for a large 
firm, and an order for 100 coaches 
has just been closed. 


Handles Auto Cruisers 


BALTIMORE.—The Auto Cruiser 
Co. of America, Inc., announces the 
appointment of Great Lakes Trailer 
Sales Co., Cleveland, as distributors 
in that city and adjacent territory. 
Officers of Great Lakes company are 
John F. Donovan, president and 
treasurer, and James F. Donovan, 
vice-president and general manager. 


ADD COVERED WAGON 
PROFITS to your BUSINESS! 


CASH IN ON THIS OUTSTANDING 
OPPORTUNITY FOR VOLUME SALES 


AND CLEAN PROFITS...NQ TRADE INS! 


5 bows present demand for trailers is 
Besides the 


rapidly expanding. 


vestments in 


commercial 


ticularly at this season, make large in- 


trailers 





nation-wide acceptance of house trail- 


ers, industrialists in many lines, par- 
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equipped for use in sales campaigns. 
This is big business—a thoroughly 


profitable business! 


Thousands of dollars are added to 
profits of automobile dealers who are 
identified with Covered Wagon— 
AMERICA’S LEADING SPECIALISTS 


‘IN TRAILER MANUFACTURE! 


Covered Wagon builds equipment to 
meet every requirement in house and 
commercial trailer use. Models range 
from regular standard coach to the 
finest DeLuxe equipment with Custom 
trailers available. Covered Wagon cov- 
ers the field 100 per cent. 

Regular automobile retail financing 
and Floor Plan through C.I.T. 


Sell the trailer that is easiest to sell— 
that has established definite leader- 
ship. SELL COVERED WAGON. 

Write or wire today — your territory 


may be open. 


COVERED WAGON COMPANY 


510 CASS AVENUE — MT. CLEMENS, MICH. 


ORIGINATORS and WORLD’S LARGEST TRAILER COACH BUILDERS 





10 


TRAILER TRADE NEWS SECTION OF AUTOMOTIVE DAILY NEWS 


Joint Committee Draft Uniform Trailer Standards 


Action Awaits Compiling 
Of Manufacturers’ Data 


(Continued from Page 1) 


Louis 
Corp., 


Motors Corp., Detroit; 
Thoms, General Motors 
Detroit; H. S. Jandus, General 
Spring and Bumper Corp., De- 
troit; Clyde Beattie, Silver Dome 
Inc., Detroit; Fred C. Burt, Vaga- 
bond Coach Mfg. Co., New Hud- 
son, Mich.; G. W. Smith, Palace 
Travel Coach Corp., Flint, Mich.; 
E. C. Swift, Saginaw Plating and 
Specialty Co., Saginaw, Mich., and 
W. V. Thelander, Atwood Vacuum 
Machine Co., Rockford, III. 
Before this committee can get 
to work on effecting any recom- 
mendations, it will be necessary 


for them to have in hand con- 
siderable information from at 
least the bulk of the volume trail- 
er manufacturers. Trailer Trade 
News has had the duty of collect- 
ing this data for the committee 
and so far has received the whole- 
hearted co-operation of the 
manufacturers. 

Working as an S. A. E. stand- 
ards committee and following the 
rules of procedure found satis- 
factory in standardization work 
in the automotive industry, it 
will be necessary for the com- 
mittee to await the collecting and 


K) SAFETY LIGHTING EQUIPMENT 


State Laws for 1937 Make Approved 
Lights Imperative on Trailers... 


The rapid-fire growth of the trailer industry calls for equally 
quick attention by trailer-builders and equipment houses to 


safety lighting. 


K-D AUTO LAMPS—dquality-made by one of the pioneers 
in safety lighting—are designed to meet every state require- 
ment ....and approved in every state where such approv- 


als are in force. 


Model No. 522 


Model No. 215 
TAIL LAMP 


Model No. 326 
TRIFLEX 


Model No. 516 
CLEARANCE LAMP 


DOME LAMP 


Model No. 511 
TWO-WAY 
CLEARANCE LIGHT] 


Model No. 238 
STOP LAMP 


THE K~D LAMP COMPANY 
CINCINNATI, OHIO 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 








compilation of this data before it 
can really get down to work. 
The primary need for starting 
the standardization work on coup- 
lers is caused by the expressed 
desire of several motor car 
manufacturers to supply their 
dealers with a package which will 
contain the proper arms and 
brackets to fit holes or applying 
mechanisms supplied in the car 
and which, when assembled upon 
the car, will result in a standard- 
ized hitch bracket on which the 


SNAPPING TURTLE—Saginaw 
Plating & Specialty Co. 


trailer dealer can mount the hitch 
bail or other hitch connector. 


This height must be standard 
for all cars and trailers, if this 


COVERED WAGON—Own. 


plan is to be of the greatest bene- 
fit to all concerned. A standard 
hitch bracket will make for much 
more simplified hitch application, 
especially in the field. It will as- 
sure ample strength and also as- 
sure the trailer owner that his 
trailer is being pulled from the 
proper point of application on the 
car. 


Standardized height is neces- 
Sary since the car company can 
supply but one bracket which 
must fit all trailers. It must 
come through the sheet metal 
skirting at the rear of the car 
at a point high enough to meet 
the proper towing requirements of 
the greatest number of trailers, 
yet it cannot be so high that it 
will prevent the opening of the 
door to the trunk or rear storage 
compartment, 

To reach this standard in 
height, the committee must know 
what is the present hitch height 
of the majority of trailers, the 
height of the hitch when the 
trailer is empty and when loaded 
and what weight is supposed to be 


HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 


ment, waterproof and insert proof. 


because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


They simplify production problems 


HERRON-ZIMMERS MOULDING COMPANY 


DETROIT, MICHIGAN 


3654-76 BEAUFAIT 


carried on the rear of the car by 
the majority of the trailer de- 
signs, 

Also to arrive at a proper stand- 
ard the committee must know the 
total weights of the majority of 
makes and the distance from the 
front end of the frame to the 
center of the wheel house, as 
these weights and distances af- 
fect the determining of the mean 
standardized center of gravity, 
which in the opinion of the trailer 
engineers is the most nearly 
correct height at which to attach 
the coupler. 

A series of blanks asking for 
this information accompanied by 
a letter stating the reason for the 
request, has been mailed every 
trailer and coupler manufacturer 
of record by Trailer Trade News. 

A number of these blanks have 
been filled out and returned al- 
ready, and it is expected that 
within the next week or 10 days 
a sufficient number will have 


DAYTON — Atwood Vacuum 
Machine Co. 


been received to permit the com- 
mittee to start their preliminary 
work of assembling the figures 
given in a common basis for study 
and recommendation. 

At the same time the committee 
is endeavoring to arrive at the 
standardized hitch height, it is 
also taking up the question of 
size of ball that can be made 


MARVEL — Marvel Trailer 
Parts Co. 


standard for all couplers, the type 
of material from which the ball 
should be formed for the hauling 
of different weight trailers, the 
size of the neck or throat di- 
ameter and the size and length of 
the stud. 

It is felt that if a standard can 
be reached it will be acceptable 
to the majority of the industry; 
that not only will the car manu- 
facturer be able to aid greatly 
in providing much better coupl- 
ing arrangements than are now 
possible, but that the trailer 
manufacturers will profit by the 
ability to procure better couplers 
of uniform design at a possible 
saving. At least one of the serv- 
ice worries of both car and trailer 











dealers will have been overcome, 
since then any coupler ball will 
fit any coupler mechanism. 


The .committee was selected 
from among those who attended 
the general meeting of the rep- 
resentatives of all four types of 
manufacturers who met in open 
meeting with R. S. Burnett, stan- 
dard manager of the Society of 
Automotive Engineers. This group 
included G. L. McCain, chairman 
(SAE) Chrysler Corp., Detroit; J. 
H. Booth, Buick Motor Co., Flint; 
A. G. Herreshoff, Chrysler Mo- 
tors Corp., Detroit; H. S. Jandus, 
General Spring and Bumper Corp., 
Detroit; L. F. Maurer, Pierce-Ar- 
row Motor Corp., Buffalo; Louis 
Thoms, General Motors Corp., 
Detroit; R. S. Burnett, S.A.E., 
New York City; Clyde Beattie, 
Silver Dome, Inc., Detroit; H. E. 
Brinkman, Covered Wagon Co., 
Mt. Clemens, Mich.; F. C. Burt, 
Vagabond Coach Mfg. Co., New 
Hudson, Mich.; R. M. Crouse, 
Auto Cruiser Co. of America, 
Baltimore; H. H. DeWitt, Uni- 
versal Trailer Co., Detroit; R. A. 
LaBarre, Covered Wagon Co., Mt. 
Clemens, Mich.; D. L. Landon, 
Silver Dome Inc., Detroit; Carl 
M. Schelm, (president of Trailer 


BULL DOG — Hammer Blow 
Tool Co. 


Coach Mfgs. Assn.) Shelbro Trail- 
er Co., Peoria, Ill.; G. W. Smith, 
Palace Travel Coach Corp., Flint, 
Mich.; L. R. Worden, Kabin 
Koach Co., Detroit; W. R. Wil- 
day, secretary, Trailer Coach 
Mfgs. Assn., Peoria, Ill.; R. E. 
Beuthin, Saginaw Plating and 
Spec. Co., Saginaw, Mich.; C. V. 
Cowan, Cowan Couplers, Detroit; 
E. E. Raymond, Raymond Pro- 
ducts Co., Saginaw, Mich.; Ray 
St. John, Atwood Vacuum Ma- 
chine Co., Rockford, Ill; E. G. 


| Swift, Saginaw Plating and Spec- 


ialty Co., Saginaw, Mich.; W. V. 


| Thelander, Atwood Vacuum Ma- 


COWAN HITCH. 


chine Co., Rockford, Ill., and Jack 
Weed editor, Trailer Trade News, 
Detroit. 

At the close of this meeting 
R. S. Burnett explained how the 
society handles its standardiza- 

(Continued on Page 18, Col. 3) 


Leather and Rubberized Coated Fabrics 


A Scientifically constructed, 


B Chemical Engineering control. 
C Uniformity — wearability — satisfaction. 
This A-B-O formula we offer the TRAILER producer of today 


and included is COTEX facilities, based on 25 years’ experience, 
in servicing Automotive, Bus, Railroad and Airplane industries. 


Technical and Sales-Service Coast to Coast 
We extend our facilities and invite inquiries 


COTEX CORPORATION 


Plants and Executive Office 
NEWARK, N. J. 
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Instructions Needed for Proper Trailer Operation 


Would Ward Off Trouble 


By JACK WEED 


DETROIT.—There is a distinct 
need for every trailer coach manu- 
facturer to supply with each 
trailer sold an instruction book, 
written in simple language, if the 
many stories told at the Chicago 
show were based upon facts. 

These stories showed an abso- 
lute unfamiliarity with basic-oper- 
ations of house trailers on the 
part of many of the people who 
are now making up the bulk of 
buyers. Some things which every 
one who drives an automobile 
should know are forgotten, or not 
thought of when the same diffi- 
culty occurs in trailer operation. 

One of the most common 
“dont’s,” which apply to both car 
and trailer, is that of never let- 
ting the air in opposing tires be- 
come noticeably lower in one than 
in the other. 


Tramped All Over Road 


A story which illustrates this 
point happened to a buyer of a 
new 1937 third-wheel trailer. This 
purchaser took delivery from the 
Chicago distributor during the 
show and started for Florida. 
Late at night the first day, the 
distributor received a long dis- 
tance telephone call from south- 
ern Illinois. The new owner re- 
ported that the trailer would not 
follow the car but tramped all 
over the road, and the owner was 
afraid to go further. The distrib- 
utor had driven the trailer from 
the factory to his salesroom the 
week before and knew that it 
operated perfectly for him. But 
not being able to understand 
what might have happened, the 
distributor drove nearly all night 
to reach the town where the 
owner had pulled up. 


Imagine his relief—and chagrin 
—when he found that the new 
owner had not checked the air in 
the tires. The left tire had 35 
pounds, the right tire a little less 
than 20, and the front or third 
wheel tire less than 15 pounds. 

No wonder that owner was hav- 
ing trouble making his trailer 
track. It is a wonder that he was 
able to pull it at all at any speed 
without the trailer throwing the 
car and trailer in the ditch. The 
driver knew he couldn’t drive a 
modern motor car safely with any 
degree of air pressure variation, 
yet he never thought to apply the 
same reasoning to his trailer. 

A motor-wise salesman took a 
rented trailer into Canada for a 
three-weeks vacation. Upon re- 
turning, a friend asked him how 
he liked living in a house trailer. 


Told to Block Up Unit 


“Terrible,” he answered, “I 
wouldn’t buy one of the things if 
I had to live in a leaky tent. Why 
every time my wife walked from 
the cooking stove to the table the 
whole place would shimmy like it 
had St. Vitus dance.” 

Questioning brought out the 
fact that no one had told him to 
block up the trailer to take the 
weight off the springs, which in 
this model were unusually limber. 
He had merely unhitched the 
trailer from the car and, because 
of inexperience, thought that the 
weave and pitch of the trailer 
while unhooked was characteristic 
of all house trailers. 

A sales manager for a well- 
known coach trailer company 
took delivery of a new 1937 model 
for his own personal use. Arriving 
in Chicago with the trailer late at 
night, he and his wife went to a 
restaurant for dinner. But before 
retiring that night, he assembled 
the gasoline cook stove, filled it 
and pumped it up preparatory to 
getting breakfast in the morning. 

When his wife lighted the stove 
in the morning, a sheet of flame 
blazed to the ceiling of the trailer 
and if a fire extinguisher had not 
been handy the new trailer would 
have gone up in smoke. This 





owner had not thought to check 
up on the tightness of the nipple 
fittings of his stove before filling 
it for use. 

A family sleeping in a trailer 
in a northern state during De- 
cember filled their heating stove 
full of soft coal and nearly closed 
the pipe damper, just before re- 
tiring. The stove didn’t blow up 
but enough carbon monoxide 
fumes were forced out around 
the stove door in the tightly 
closed trailer to kill one person 
and make all of the rest of the 
family ill. Nothing but gross in- 
experience and lack of applying 
common sense precaution made 
this accident possible. 

But every trailer merchandiser 
agrees that there will be many 
thousands of persons, who never 
went camping in their life and 
never lived in a cottage equipped 
with the type of cooking and 
heating appliances with which 
most trailers are now equipped, 
buying and using trailers this 
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year. The great amount of pub- 
licity which has been given the 
house trailer has already started 
a certain amount of buying be- 
cause “Mrs. Jones has one.” The 
same desire which prompts many 
thousands of persons to buy a 
new car every year, because they 
don’t want to appear less pros- 
perous than their friends and 
neighbors, is now influencing 
house trailer purchases. 


Must Make 


Thousands of these new own- 
ers will be totally lacking in even 
the fundamentals of trailer oper- 
ation. If the manufacturer 
doesn’t want to breed many dis- 
satisfied customers, he must make 
every provision to see that his 
customers at least know how to 
load their trailer to pull properly 
behind the car and how to operate 
it when in use. 

An instruction book which goes 
into the ABC’s of trailer use, and 
written in the plainest of lan- 
guage, will go far toward warding 
off many trying and exasperating 
experiences on the part of the 
1937 crop of trailer novices. Such 
a book might even enlighten many 
who now think, they are ex- 
perienced trailerites. 


Provisions 


Trailer Bldrs. Reported 


Using Light Insulation 
DETROIT.—A swing by build- 
ers of trucks, buses and commer- 
cial trailers toward lightweight 
insulating material, which affords 
more efficient protection from in- 
jurious heat and cold for pas- 
sengers, perishable foods and del- 
icate materials, is noted by the 
Aluminum Aircell Insulation Co. 
here. 
“Leading manufacturers are re- 


sponding to the nationwide de- 
mand for the benefits of effective 
insulation created by its wide- 
spread acceptance in modern 
home-building,” the company says. 
The company has marketed Re- 
flect-O-Cell, a combination of 
aluminum foil and corrugated 
insulating paper that has 78 dead- 
air cells to the square foot. It is 
claimed to reflect 95 per cent of 
all radiated heat. 


METAL PRODUCTS SPECIALISTS 


TWO STYLES OF THE oe “? 
“FAMOUS MARVEL : ‘ 


COUPLINGS 


AND 


LIFTING DEVICES.”’ 


Thousands have 


been 


installed in trailers this 
year. The couplers are 


made 


entirely of 


“HEAT-TREATED 


STEEL.”’ 


Proven per- 


formance and guaran- 
teed load capacity 
should be considered. 
Write for free catalog. ail 


MARVEL TRAILERJPARTS CORPORATION 


19036 Celestine Avenue 


Detroit, Michigan 


THEY PULL YOUR TRAILERS 


_... Powerful New 
SNAPPING TURTLE Hitches 


Lubricated . . . Chromium 
Plated Ball Bolts and 7 Other Great Features 


SNAPPING TURTLE HITCHES 
are literally packed with a wealth 
of engineering features that step 
up the sales value of any trailer. 


1. Alemite Lubrication. 


2. Oversize Ball Bolt plated 


in hard chromium. 
3. Ingenious 


let go until released. 


4. Reamed Ball Socket that 


gives greater clearance 


turns, inclines and bumps. 
5. Special slot for theft-proof 


padlock. 


new Snapping 
Turtle lever lock that can’t 


flanges. 
7. Automatic wear take-up. 
8. Snubbing action against 
back-thrust. 
No other hitch boasts all these 
features. It’s no wonder manu- 
facturers who are already using 
using SNAPPING TURTLE 
hitches agree, “No other hitches 
anywhere near their price can 
add so much value to our trailers 
as SNAPPING TURTLE 
hitches.” 


on 


6. Double-strength I-Beam ° 


Prove Potent 


Selling Point 


SNAPPING TURTLE couplers help sell trailers to 
many an otherwise lukewarm prospect. They stand 
up under the terrific shock of road bumps with ease. 
They withstand the punishment of sudden starts and 
stops and jerks without the least complaint, Power- 
ful, rugged and tough, these remarkably well-engi- 
neered trailer hitches are built to stand up on the 
job. And test after test proves they can “take it.” 
The hard-chrome-plated alloy-steel ball bolts grip 
and hold and can’t let go—under any strain or stress. 
The ingenious new automatic spring lever-lock holds 
the coupler positively and securely until released. 


8 SIZES—3 TO 18 TON 


Built in eight practical sizes and types — from 3 to 


18-ton, SNAPPING TURTLE hitches are now avail- 
able for nearly every usual type of commercial or 
cabin trailer, but if none of the standatd sizes fit 
our requirements we will design and build special 
SNAPPING TURTLE hitches to fill your needs. 
Write or telephone for complete specifications, 
facts and special quantity prices, 


AUSCOLIFT Trailer Jacks 
No Gears . . No Ratchets 


Auscolift jacka lift and lower trailers on the 
cam and friction principle. 
like hydraulic jacks—yet cost far less. They 
contain no gears or ratchets—and yet they 
are positive and never slip or jam or bind 
or buckle. 
pay you to furnish Auscolift fast-acting, 
easily operated jacks as standard equipment 
on the trailers you manufacture. Besides the 
Auscolift we offer a complete line of gear 


They require no grease. 


and screw type jacks for every purpose. 


for prices and further 


SAGINAW PLATING & SPECIALTY COMPANY 


information — write 


Auscolifts work 


It will 


SNA 


combined 


standing . 


this 


ING TURTLE Hitches 
and AUSCOLIFT Jacks 


Here’s a chance to 
equip your trailers with 
something really out- 
. Snapping 
Turtle Hitches and 
Auscolift jack com- 
bined. Built into one 
complete, compact unit. 
remarkably effi- 


cient assembly will put 
a real plus value and sales appeal on 
your cabin or commercial trailers. 


1-1) tee ee a te SAGINAW, MICHIGAN 


IN CANADA—AUTO SPECIALTIES MANUFACTURING CO., WINDSOR, ONTARIO 
Jacks Manufactured by Auto Specialties Mfg. Co., St. Joseph, Mich. 
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Wider Use of Trailers 


In Making Films Seen 


CULVER CITY, Calif—The 
perennial bugaboo of the movies 
leaving Hollywood for other parts 
is becoming less of an improb- 
ability and more of a possibility 
with surprising speed, according 
to Sol Lesser, president of Princi- 
pal Productions. 

In announcing the purchase of 
a@ caravan of trailer-dressing 
rooms for use in the filming of 
“Rainbow on the River,” Bobby 
Breen’s new starring musical for 


TRAILER 
BUILDERS 


Write us for information on body 
hardware, body trimmings and 
lacquers. 

We carry the largest stock in the 
world on these items. 


Get our prices and samples first— 
wire or write— 


ALLENDER 


BODY PRODUCTS CO. 


1966 E. Forest - - 
1718 Fairmount - - 
1237 Main Street - 
3033 Locust - - - 
1718 Cuming, - - 


RKO-Radio release, and other 
pictures which he will produce, 
Lesser predicts a fanciful, but 
practical future possibility for 
the production of pictures. 

“It requires no stretch of the 
imagination to visualize the 
movies on wheels,” he said. “I 
believe that the industry will be 
more mobile than ever in the 
future. I can see a huge caravan 
of motion picture people on the 
road, an immense city on wheels 
as it were, traveling toward the 
particular location specified by 
the script of a picture. Moving 
from location to location, quietly 
quickly and efficiently. Even the 
sound stages are portable, with 
workmen speedily and easily put- 
ting together collapsible buildings 
for the shooting of interiors. 


“The traveling city is sufficient 
unto itself. Everything that is’ 
needed in the production of pic- 
tures is there, as complete, com- 
pact and accessible as in a per- 
manent Hollywood studio. The 
stars and players are comfortably 
housed in trailer-dressing rooms 
where they can keep house and 
live luxuriously. 

“The Rainbow on the River” 
company traveled hundreds of 
miles for location scenes at a 
maximum of economy in opera- 
tion expense and a maximum of 
comfort for the players and work- 
men. 

“Bobby Breen, May Robson, 
Benita Hume, Charles Butter- 


MOVIE STUDIOS use trailers as dressing rooms, offices and living 
quarters when “on location.” Bobby Breen above, Ann Southern, in 


her Hollywood Nomad below. 
Alan Mowbray, 


worth, 


House , 3 Models 
COMMERCIAL TRAILERS FOR EVERY NEED 


INSULATED 


ALL METAL 


* 


FULLY 


Designed, engineered and built by experienced motor 
coach builders. 


All metal . . . fully insulated . . . power brakes and emer- 
gency safety brakes—-utmost safety and comfort. 


Interiors that are comfortable, attractive and conveniently 


arranged. 


These are among the many outstand- 
ing sales advantages offered distributors 
and dealers in Bender Trailers. 


Attractive territories still open. 


or wire today. 


Write 


THE BENDER BODY COMPANY 


Trailer Division 


West 62nd and Denison 


Cleveland, Ohio 
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MANSION 


Henry O'Neill and other players in the 


cast were comfortably housed in 
their own miniature home on 
wheels. 

“ach of these trailer-dressing 
rooms is a complete home in it- 
self. Each contains comfortable 
sleeping quarters, bath, kitchen- 
ette, dinette and living room. 

, “Sé@riously, I believe the pos- 
sibility of the movies going on 
wheels is a very definite thing to 
be considered and anticipated.” 


Gypsy Palace Factory 


Moved to Hot Springs 
HOT SPRINGS, Ark. — C. O. 
Barnes, maker of Gypsy Palace 
trailers, has moved his factory 
here and is already manufactur- 
ing the units. 

B. M. Williams is Barnes’ chief 
assistant. Present production calls 
for one trailer every five days, or 
about six units per month. 





Half of Country 
Wants Trailers, 
Survey Reveals 


NEW YORK.—Almost half of 
the nation’s population has a 
craze for trailers, according to a 
survey by Fortune magazine. But 
of the prosperous, who can afford 
wheeled homes, fewer want them 
than among the poor class, the 
survey indicates. 

To the question, “Would you 
like to own a trailer and spend 
part of the year traveling in it?”, 
the answers were divided as fol- 
lows: Yes, 49.3 per cent; No, 46.3 
per cent; Undecided, 4.4 per cent. 

To the second question, “If so, 
how much do you think a good 
trailer, with comfortable accom- 
modations and facilities, should 
cost, not including the car?”, 
here is the distribution of the 49.3 
per cent who would like a trailer: 
$200 and under, 8 per cent; $200 
to $400, 21.9 per cent; $400 to $600, 
26.8 per cent; $600 to $800, 11.8 per 
cent; over $800, 12.3 per cent; un- 
decided, 19.2 per cent. 


Trailer Coaches 
Will Be Built by 
Wolverine Corp. 


SCHOOLCRAFT, Mich.— The 
Wolverine Furniture Corp. here 
has entered the trailer coach 
manufacturing field, after 18 years 
in the furniture line. 

Wolverine expects to build a 
line of four coaches in sizes 14; 
16, 18 and 22-foot, ranging in 
price from $495 to $2,100, with 
special built-in features. All mod- 
els will have all-steel chassis and 
vacuum brakes will be standard 
equipment. 

It is planned to employ all three 
popular exterior trims, leather- 
ette, Masonite and metal. The de- 
sign of the new line will follow 
modern streamlining. 


Florida Refutes 


License Rumor 


ARCADIA, Fla.—Rumors that 
Florida has enacted a law, asses- 
sing a $50 annual license fee on 
house trailers, is flatly denied by 
the state chamber of commerce. 

As long as a trailer carries the 
license tag of some state, it has 
complete freedom of Florida high- 
ways as previously, the chamber 
declared. . 


HOOF OFFERS TRAILER 
BUILDERS inn DEALERS 


|- en trailer part and 
accessory from wheels 
to top material — 


2— i iRinte shipment 
of all orders — 


o— Pere to reliable 


concerns 


ee 4— ‘Siaiine Supply Cata- 
a logue No. 37 showing 
329 separate parts— 
Send for your free copy. 


C. M. HOOF COMPANY 


1736 S. Michigan Ave. 


Dept. Al - Chicago, Ill. 





Trails 
(Continued from Page 4) 


can possibly fill if pre-peak sell- 
ing stocks are not built up now. 
* * * 


MANUFACTURERS using auto- 
motive dealers this coming year 
must realize that the sale of a 
stock of trailers to a dealer does 
not insure adequate representa- 
tion, however. The coach trailer 
is new to the dealer just as it is 
new to the public, and the dealer 
and his sales force must be 
trained in retail coach selling or 
he will become discouraged. The 
dealer must be sold on putting at 
least one salesman on coach sales 
alone. This man then will become 
conversant in talking stoves and 
beds, color harmony and ease of 
housekeeping, for the buyer is 
-the woman, nine times out of 10, 
and she is thinking in terms of 
furniture and housework, not ex- 
terior style and value. A handy 
drawer or the location of the 
wardrobe is just as apt to be the 
point that clinches the sale as 
the cost of the vehicle or the 
service of the dealer. Coach 
trailer salesmen must be furni- 
ture-wise and know their women, 

* * * 


A RADICALLY new fitment, a 
new volume use, legislative or in- 
surance underwriter requirements 
may bring about some major 
change in design during the next 
seven months, but the industry 
fervently hopes that it will be 
able to build its present product 
until time for the early fall selling 
season. Changes and improve- 
ment are necessary, but the rapid 
changes and development of the 
past year do not allow the indus- 
try to become stabilized nor the 
manufacturers to obtain adequate 
returns for their development 
work. A slightly slower pace may 
develop stronger manufacturers 
and more adequate retail outlets, 
both of which are greatly needed. 

+ * a 

REGARDLESS OF which route 
one picks to enter Elkhart, Ind., 
he cannot escape the emphatic 
directions on numerous billboards 
—“See Schult Trailers.” Your no- 
madic reporter took the hint on 
the last swing around the trailer 
front and found Messrs. Schult, 
Schult and Wells Brothers doing 
right well by the trailer parts 
makers—and themselves. 

The factory has been just about 
doubled in size-since last summer. 
A new office and show room was 
being built at the time, and 
everybody was as busy as the 
proverbial one-armed paper 
hanger. I really feel honored 
in that none other than W. J. 
Schult himself took our own Bill 
Cotton and myself on a plant 
“tour,” when six or seven dealer 
groups were storming around the 
place with open check books de- 


————— 


COMFORT 


Trailers equipped with products made by 
GENTSCH provide the utmost in style and 
luxurious comfort. 


@® STUDIO 
COUCHES 
@® DINETTE 
CUSHIONS 
@ TRAILER 
MATTRESSES 
@® STUDIO 
CUSHIONS 
All studio couches and trailer mattresses have 


inner spring construction. 


Write us your requirements today 
We manufacture to specifications. 


FRED V. GENTSCH 


3379 Gratiot Ave., DETROIT, MICHIGAN 
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manding that their needs be ta- 
ken care of at once. 

Dealers are taking on coach 
trailers the width and breadth 
of this travel-loving nation of 
ours, if the representation at 
Schult on visiting day is a 
criterion. There were dealers from 
Atlanta, Ga.; Butte, Mont.; Los 
Angeles; New York: City; Greens- 
burg, Ind. and Dubuque, Ia. 
Orders, with checks attached, 
came from Texas, Nebraska and 
South Carolina. It looks as if 
the prophesies of the New York 
and Chicago shows are beginning 
to be fulfilled. 

The Schults—father and son— 
however, take this early indica- 
tion of 1937 trailer demand as a 
natural reaction to the results of 
the fall showings where trailers 
took the spotlight. The trailer 
business will more than double 
this coming year, they say, and 
if the Schuit business is an indi- 
cation, this prediction is already 
justified. In less than one year 
of production, Schult is already 
storming the ranks of the major 
producers. A Canadian plant was 
opened in Ottawa Nov. 16, with 


an initial order of 100 units for 
its first quarter quota. 
. > * 


IS MY FACE RED! When I 
made my maiden public trailer 
speech before the Detroit Society 
of Automotive Engineers Monday 
night, Dec. 14, I made what was 
supposed to be a humorous com- 
parison between the figures used 
by many writers when discussing 
trailer production and sales in 1936 
and 1937 with our own estimates 
based on actual reports. My joke 
fell miserably flat. Evidently our 
automotive engineers have been as 
badly taken in on these exaggera- 
tions as our politicians. I hope 
the figures given elsewhere in 
this issue will set them right. 

Automobile engineers are think- 
ing seriously about the effect 
which the trailer is sure to have 
on car design. This fact was evi- 
denced in both the questions 
asked of trailer engineers who 
attended the meeting and in the 
informal conversations following 
the close of the meeting. If a 
considerable number of cars are 
to be trailer power plants, then 
car makers must provide extra 


power, extra weight-carrying abil- 
ity, improved clutches, brakes 
and so forth. The maker who 
doesn’t do this will suffer in com- 
parison with the maker who does. 
The public is demanding trailers; 
it will also demand economy and 
ample ability to haul them with- 
out having to pay a heavy pre- 
mium. a 

ANOTHER plant “tour” taken 
on my trip west nearly did the 
impossible, and that was to embue 
Bill Cotton with a desire to be- 
come a mechanic. Dayton, of 
Atwood Vacuum Machine Co., in 
Rockford, introduced us to his 
menagerie of crunching, slicing, 
grinding whirligigs that produce 
a tremendous volume of car-door 
and hood hinges, seat sliders and 
trailer hitches. This bee hive of 
production—for At-Vac is work- 
ing with full head of steam—is 
expanding its offerings to the 
trailer industry. Its dissappearing 
step already is standard on some 
trailers and only Sales Manager 
Thealander’s injunction to “lay 
off” keeps us from telling you 
about a couple other items which 
will shortly be announced. 
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Ypsilanti Gets 
Trailer Factory 


YPSILANTI, Mich.—The Wood- 
Owen Trailer Co. has moved its 
operations from Asheville, N. C., 
and has started production in 
the Lewis Gear building here, 
with offices at 10217 Linwood 
Ave., Detroit. 

Present plans call for a stand- 
ard 19-foot trailer under the trade 
name of “Trail-Blazer.” 

Clinton W. Wood, general man- 
ager of the Gar Wood Industries, 
is chairman of the board of Wood- 
Owen. C. H. Harrison is president. 


Yorke Co. Moves 

WEST EPPEN, N. H.—The Yorke 
Trailer Co., recently of Yorke, Me., 
has taken over the building formerly 
occupied by the West Eppen Shoe 
Co. here. The building has 60,000 
square feet of space. The company 
plans to extend its sales to a na- 
tional organization immediately. 
The line consists of six models rang- 
ing in size from 11 feet to 21 feet 
in length, and priced from $175 to 
$650. 


FOR STRENGTH! COMFORT! BEAUTY!... USE 


CELOTEX 


.... The Light, Strong, Easily-Handled 


Insulating Board 


with 4 Big Advantages 


Celotex is used in roof, walls 
and floor of new Club Car 
built by U. S. Coach Co., 
Chicago—one of the hits of 
the Motor Shows. Note at- 
tractive interior, with Celotex 
bent to fit coach contours. 


NE single material—Celotex Insulating Cane Board— 
combines 4 vitally important advantages in trailer 
construction. In addition, this light, strong, easily-worked 
material speeds construction and cuts cost, while permit- 
ting great leeway in design. Mail the coupon now for 
further information. 


i Celotex is strong 
— provides bracing and 
tensile strength that with- 
stand rough travel — yet 


fits easily to body curves. 


2 Celotex insulates as 
it builds —keeps out mid- 
day heat and guards trailer 
owners against sudden 


severe weather changes. 


3 Celotex serves as in- 
sulation against noise as 
well as heat — materially 
reducing the irritating 


noises of highway traffic. 


Celotex is protected against Termites, Dry Rot and 


Fungus Growth by the patented Ferox Process. 


C 


World’s Largest Manufacturer of Structural Insulation 


Reg. C. 8. Pat. Of. 


s Address 
1 
i 
I 


THE CELOTEX CORPORATION 
919 N. Michigan Ave., Chicago, III. 

Please send information on the uses of 
Celotex in passenger trailers. 


ELOTEX: 


BRAND——— INSULATING CANE BOARD 


4 Celotex replaces in- 
terior finishes that sweat, 
crack and blister. In natu- 
ral tan or painted, Celotex 
is the only finish needed. 


ADN 1-6-37 


| 





British Trailers are Sold 
Equipped, Ready for Use 


DETROIT. — Trailer Caravans, 
as coach trailers are known in 
England are sold completely 
equipped ready for use, according 
to Clive Scarff, president of No- 
mad Caravan Co. Ltd., in Surrey, 
England, the largest distributors 
in England. Completely equipped 
in his country means even to the 
dishes for the table. 

Scarff, visiting America to 
look over the coach trailer in- 
dustry and to acquire the selling 
rights for a number of American 
trailer parts and items of equip- 
ment, criticized the poor cabinet 
work and exterior and interior 
finish of the American made ve- 
hicle with certain definite excep- 
tions, as compared with those 
which he merchandises. 

There are approximately 10,000 
to 12,000 house type caravans now 
in use, with the English manufac- 
turers producing approximately 


@ NEW DECK 
VENTILATOR 


Announcing a new line of Worm- 
ear operated Deck Ventilators 
‘or 1937. Latest and most im- 

proved Ventilator on the market 

made by pioneers in Trailer Ven- 
tilation. 


Priced to save you money because 
of quantity production. Make 
arrangements now for 1937 de- 
liveries. 


Also Side-Wall Automatic Venti- 
lators, nodraft—storm proof, and 
Ventilated Telescoping Heating 
Stove Stack Heads, inside con- 
trolled 


Trailer buyers are asking for these 
improvements. You can’t give 
them obsolete equipment next 
year and get by. 


AUTOMATIC VENTILATOR 
COMPANY 


CORUNNA, MICHIGAN 


2,000 units each year, Scarff said. 
The prices range very similar to 
those in this country, from $600 
to $2,500, completely equipped, but 
the buyer does not get as much 
vehicle for the money, he said. 
Trailers selling in the low-price 
range have but one wall, the out- 
side wall, the interiors being un- 
lined. To get a vehicle with 
“double panels” one has to pay 
from $1,000 and up, he declared. 


Exclusive Dealers 


English trailers are sold by ex- 
clusive trailer distributors, but 
Scarff asserted, “in England like 
in this country of yours, a dis- 
tributor could not live on trailer 
selling alone. Instead of combin- 
ing trailer selling with the repre- 
sentation of an automobile line, 
we have to rent trailers, provide 
storage at a moderate charge, and 
get the spring reconditioning 
which includes painting, new top, 
tire replacement and other re- 
placements which a hard sum- 
mer’s use necessitates.” 


“Our market is divided into two 
distinct classes of people. We sell 
our trailers to the professional 
group, who earn from 700 to 1,500 
pounds per year and who use 
trailer life as an escape from the 
strict formality of their normal 
life. Trailers are rented to the 
small tradesmen and shop keep- 
ers, whose earning power runs 
from 400 to 600 pounds per year. 


Used as Cottages 

“Trailers are used generally in 
England as week-end cottages, 
but during the past year or so 
there has been a very distinct 
increasing purchase for use as 
houses and to live in the year 
round. When the caravans are 
used as week-end cottages, the 
owner pulls it out into some fan- 
cied piece of ground in the coun- 
try or at the sea shore, rents a 
little plot of ground and leaves 
his trailer there, driving to and 
from it as city folks ao in this 
country to their week-end cot- 
tages. 

“American trailers have better 
beds as a rule than the English 





*455 


(and up) 
A model for every 
need Built by avo 
motive engineers 
of twenty years 
experience 


in 16 to 19 foot sizes— 
luxuriously equipped, 


at prices you can afford 


AMERICA’S FIRST 
ALL-STEEL TRAILER! 


© First to Use All-Steel Construction and Streamlining 
@ First to Use Auto-Type Windows and Hardware 
© First to Use Rigid Coupling; Rigid-type Body 


Made, equipped and fin- 
ished like automobiles, and 
engineered by auto engi- 
neers for safety, comfort, 
convenience and beauty. 
Double walled for coolness 
and warmth, bronze 
screened, auto hardware, 
bumpers, etc., auto windows, 


2-room effect (in Custom and 
Deluxe models), special 
KabinKoach coil spring beds. 
Rigid hook-up to car makes 
perfect riding and tracking. 
See this outstanding trailer 
—America's foremost all- 
steel coach — the trailer of 
tomorrow —available today! 


Write, Wire or Phone for New Dealer Proposition with Liberal Discounts 


KABIN KOACH COMPANY 


21813 GRATIOT Pingree 9360 


EAST DETROIT, MICHIGAN 


AUTO CRUISER.—Hechts Reliable, a retail store in Baltimore, 
sends this mobile sales room out with a crew of nine men on door to 
door canvass, They say they make direct sales from the trailer daily. 





Caravan, and the prevalent use 
of the ice-box in trailers, as is 
common here, is fairly rare in 
England. There the only ice sup- 
ply to be had is from the fish 
mongers, who are not always con- 
venient to the favorite camping 
spots. A kerosene burning cooling 
box is used in place of our ice-box 
or electric refrigerator, and these 
cost in the neighborhood of $180 
per unit. 


Sold on Time 

“Approximately 60 per cent of 
all caravans are sold on time 
payments. Discounts to dealers 
are very limited as you know them 
here, the average being well un- 
der 10 per cent. Distributors get 
approximately the discounts that 
are commonly given dealers here 
but never exceed 25 per cent. 

“The lantern type roof is pre- 
ferred in England because it is 
claimed to give better ventilation 
and to reduce sweating or con- 
densation. To aid ventilation coo: 
air intake vents are placed in or 
near the floor of tne vehicle. Very 
few caravans are insulated, and 
none are air conditioned. d 

“Road speeds of cars drawing 
caravans are controlled by law. 
A two-wheeled caravan is limited 
to 30 miles per hour and a four- 
wheeled vehicle to 20 miles per 
hour. When more than one cara- 
van is hauled in train, the speed 
is limited to five miles per hour. 
These speeds govern caravans on 
pnuematic tires. 

“Although the caravan industry 
in England is now nine years old, 
the use of this vehicle for business 
purposes 


headway because of police regu- 
lations. The fact that a car and 
caravan parked in front of a shop 
acts as a very definite obstruction 
to the heavy traffic, which is 
common on all business streets 
and roads, causes the police to 
frown on the use of these vehicles 
in a business way. 

“Caravans are restricted to a 
length of 22 feet over all, but no 
restriction is placed upon the 
combined length of caravan and 
power vehicle. Widths are limited 
to seven feet six inches, but most 
caravans are built six feet eight 
to six feet 10 inches in width.” 


Trailer Dealers 


Named in Neb. 


LINCOLN, Neb. — Coincident 
with the upward swing in trailer 
sales in this territory, several 
trailer distributors have been ap- 
pointed here. 

Fred S. Sidles, Inc., dealer for 
Pontiac, Buick, Oldsmobile, La- 
Salle and Cadillac, has taken over 
the distributorship for Covered 
Wagon. Trailer Coach Co. of 
Omaha, is handling the new 
Schult Travelease, while Gordon 
Trimble, of Omaha, is displaying 
the Royal Trailer. 

Pierce-Arrow’s Travelodge _ is 
being handled by the Trailer Sales 
Corp. here. Meeks Motor Ex- 
change, of Omaha, is distributor 
for the new custom-built Silver 
Dome trailers. 


Memphis Drafting 
Trailer Ordinance 


MEMPHIS.—A city ordinance 
regulating car trailers is being 
drafted by J. E. Hollingsworth, 
city building commissioner. 

At present Memphis has no ac- 
commodations for the mobile- 
home dwellers, in the way of 
sanitary facilities, water and elec- 
tricity. Recently the county board 
of adjustment ordered the vacat- 
ing of a lot used by trailerites in- 
side the city limits. 


Guide Issued for Dealers 
And Makers of Trailers 


CHICAGO.—Publication of the 
National Official House Trailer 
Guide, said to be the first of its 
kind, is announced by the Na- 
tional Used Car Market Report, 
Inc., publisher of Blue Book and 
Red’ Book. 

According to G. A. Leukhart, 
general manager, the new guide 
has proved popular since being 
shown at the recent New York 
and Chicago automobile shows. 
He adds that the decision to add 
this guide to its other services 
is due to the “rapid expansion in 
the house trailer industry.” 

The guide, it is explained in the 
introductory section, is primarily 
for identification purposes and is 
intended for use by both buyers 
and sellers of house trailers, in- 
cluding manufacturers, dealers, 


companies, banks, insurance 
firms, tax assessors and others. 

More than 100 makes of trailers 
are listed alphabetically. The 
names and addresses of manu- 
facturers, models they produce, 
prices, dimensions, weights and 
hitch weights, construction, equip- 
ment and location of serial num- 
bers, are given. 

Hundreds of additional builders 
are grouped by states in another 
listing, as are the names of other 
than house transfer manufactur- 
ers in the industry. 

The 50-page guide contains also 
reproduction of letters from John 
R. Walker, executive vice-presi- 
dent of the National Assn., of 
Sales Finance Companies, and 
Fred V. Chew, executive vice- 
president of the American Fi- 


has never made any| salesmen, finance companies, loan| nance Conference. 





Unbreakable 
chassis, welded 
tubular and 
channel steel. 


Double wall 


Non-loosening frame, mortised, screwed and glued 


The Line that Builds 
Confidence and Profit 


Nineteen years of experience in building 


of plywood, 


heavy paper felt 
insulation and 
Leatherwove 
fabric outside. 


thousands of commercial bodies and trail- 
ers guarantee rugged, well-balanced, time- 
tested construction in the Travelo. Truly 
comfortable in summer and winter. 


Extra roomy. Generous storage spaces. Home con- 
veniences. Completely equipped for 4, ready to use 
—nothing extra to buy. These and similar features 


make Traveloa fast selling, big money making prop- 
osition. Three models meet all needs—$530 and up. 
Send for free catalog and full details today. 


RAYMOND PRODUCTS CO. 


413 Rust Ave. 


SAGINAW, MICH. 
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TRAILER TRADE NEWS SECTION OF AUTOMOTIVE DAILY NEWS 


THERE’S MONEY for dealers in the accessory end of.the trailer business. This factory display at 
Covered Wagon emphasizes this profit opportunity to every dealer who visits the home office. 


Covered Wagon Sets Up 


Commercial De partment 


MT. CLEMENS, Mich.—Believ- 
ing that the use of commercial 
display trailers will shortly be- 
come one of the most fertile fields 
for development in the trailer in- 
dustry, the Covered Wagon Co. 
has created a separate depart- 
ment to handle this phase. 

With showmanship more than 
ever today an essential part of 
effective salesmanship, mobile 
showrooms lend themselves to 
dramatizing business. It permits 
salesmen to meet dealers or con- 
sumers on their own doorstep. 
Manufacturers and distributors, 
are thus recognizing that the use 
of commercial display trailers 
provides a new and effective me- 
thod of covering the rural mar- 
kets of the United States. 

These display coaches are ideal- 
ly adapted to carry an attractive 
display. The interior arrange- 
ments can be varied to meet a 
wide and diversified range of 
commodities, ranging from elec- 
tric stoves and washing machines 
to haberdashery and fishing tack- 
le. The most perishable of foods 
may be carried and advantage- 
ously displayed in such a mobile 
unit which has refrigeration a 
part of the internal arrangement. 

During 1936 a number of manu- 
facturers purchased display shells 
from Covered Wagon. A few of 
these are Westinghouse, (electric 
stoves, refrigerators, etc.); Estate 
Stoves, (electric stoves); Horton 
Mfg. Co., (electric washers and 
ironers); Boydell Co., (paints and 
varnishes); Evinrude Outboard 
Motor Co.; Rockwood & Co., (co- 
coa and chocolate manufactur- 
ers); the Pennsylvania Railroad. 
(for use by section gangs); and 
by insurance company, a large 
shoe distributing house and vari- 
ous others. 

Covered Wagon features three 
models for use as commercial 
shells, the standard commercial 
shell, the de luxe commercial shell 
and the custom coach commercial 
shell. All have doors 32 inches 

















Screwdriver Adpusamenc 
AO1UST BALANCE UNTIL EFFORT REQUIRED 
10 RAISE OF LOWER WiKDOW 1 Sova. 


wide. All three display shells have 
electric brakes provided as stand- 
ard equipment. They are priced 
as follows: standard shell, $395; 
de luxe shell, $665; and custom 
coach shell, $970; all f.o.b. fac- 
tory. 


Nine New Distributors 


Named by Mullins Corp. 


DETROIT.—Nine new distribu- 
tors for the Mullins Red Cap 
utility trailer have been an- 
nounced by Paul Brophy, mana- 
ger of the trailer division of Mul- 
lins Mfg. Corp. 


They include Telford K. Thomp- 
son Co., Minneapolis; Dravo-Doyle 
Co., Pittsburgh; Manning-Marino 
Co., Youngstown, O.; Warner- 
Fruehauf Trailer Co., Inc., Balti- 
more; Illinois Trailer Coach Mart, 
Springfield, Ill.; All Steel Coach 
& Trailer Corp., Oklahoma City; 
Keim & Homan, Brookings, 8S. D.; 
Novelty Carriage Co., Spokane, 
Wash.; and McAlpin-Schreiner 
Co., Inc., Seattle. 


New Firm Chartered 


MEMPHIS, Tenn.—Pioneer Trailer 
Coach Co., of this city, has been 
chartered with an authorized capital 
stock of $5,000. The principals in- 
clude M. F. Murrah, H. H. Fuqua 
and B. Jackson. 


Mert is Sold 


NEW YORK.—The Eastern Trailer 
Mart, manufacturers of the “Cara- 
vagon” trailer, has been sold to the 
Empire Trailers Builders, Inc., of 
New York, which will continue the 
business at 3888 Boston Road, New 
York City. 


Plant Moves 


DELAWARE, O.—Roamer Trail- 
ers, Inc., which manufactures trail- 
ers, is to be moved here from Mans- 
field. The plant, which is to occupy 
the old C. D. and M. Electric Co. 
car barns here, is to start operating 
early in January with a force of 
about 30 workers. 


Installed with 2 screws. 
No cranks to turn—con- 
stant balance. Cannot 
stick—rattle or Jeak. 
Will not shift from vi- 
bration. Permits use of 
large glass with 19” drop 
No projecting parts. 
Simple — economical— 
foolproof. Catalog or 
blue prints on request. 


570 Seventh Avenue 
New York City 


Piano - Equipped 
Trailer Used In 
Radio Program 


DETROIT.—Heading south- 
ward, one of the latest models of 
trailers produced by the All- 
American Trailer Co., Detroit, is 
attracting more than ordinary in- 
terest as the purchasers, Mr. and 
Mrs. Ray Carlisle, are carrying a 
piano with them. 


This is the first trailer on rec- 
ord to carry a piano and, while 
it is a miniature one on the spinet 
type, it is not a toy. It has a full 
key board and occupies almost the 
full length of one side of the 
trailer, leaving, however, consid- 
erable room in what is called the 
living compartment end of the 
coach. 


The trailer is headed for the 
Ollie Trout tourist camp at Miami 
Beach, Fla., and the Carlisles will 
head the amusement section of 
the camp. Mrs. Carlisle, whose 
professional name is Evelyn Lloyd 
is a pianist. Ray Carlisle is a 
professional drummer when he is 
not selling Packard cars. The 
Carlisles have already obtained 
contracts with two radio stations 
and will broadcast twice weekly 
a series of concerts from the 
trailer itself. 

The All-American trailer is 
also the first to be seen with a 
rounded top door, eliminating any 


necessity of stooping to get in. It 
is 22 feet overall, carries a gas 
tank for cooking, and a 24-gallon 
water tank. All electric wiring is 
of the B. X. safety type. A built- 
in rear trunk, along the lines of 


Dealers: 


ROYAL 


Luxuriously appointed interiors . 


the present motor cars, carries a 
good deal of the professional 
equipment as well as baggage. 
The model, which the Carlisles 
are using, is called the All-Ameri- 
can Pathfinder. 


This Trailer has Layout, Finish and Fittings to 
Fascinate Prospects. 


Selling’s Easy-Cash In! 


COACH 


.. designed for utmost comfort; 


soft, richly upholstered beds, large convenient cupboards, lockers 
and drawers, beautiful hand-rubbed finishes, compact— complete 


kitchen galley and heater. 


Streamline exteriors of weight-saving 


masonite —large well placed top hinged windows; with screens for 
plenty of light and ventilation without letting in rain. 


Imperial Galley 


Designed for the utmost convenience; 
note the real ice box and bread 
ben fi is ! i. ; 


and hardware. F 


@ Streamline Design 

@ Automotive Engineered 
@ Sturdily Constructed 

@ Fine Interior Finish 

@ All-Steel Chassis 

@ 400 Upholstery Materials 
@ New Patented Features 
@ All Completely Equipped 


Royal Coaches 


8795 8895 
$1095 


Completely Equipped 
F. O. B., Sturgis, Mich. 


Write or Wire Today for Money 
Making Proposition! 


ROYAL-WILHELM CO. 


Dept. 800 


Sturgis, Michigan 


.... for the Trailer Industry 


SPRING CONSTRUCTIONS 
FOR TRAILERS 


The largest manufacturer of diversified wire 
products in the world offers, through its 
Trailer Department, specially designed spring 
units for use in Trailer upholstering, to assure 


a good seat by day and a comfortable bed at 


night. 


It will pay you to investigate the unit now 
being used by many of the foremost Trailer 
manufacturers. 


L. A. YOUNG SPRING & WIRE CORP. 


9200 RUSSELL STREET 


OAKLAND, CAL. 


DETROIT, MICH. 


WINDSOR, CAN. 





TRAILER TRADE NEWS SECTION OF AUTOMOTIVE DAILY NEWS 
HOUSE TRAILER SPECIFICATIONS 


(See Display Trailers, page 18) 


4’ and Under 


METHOD of determining dimensions in specification tables on 


this page and page 17. 
A, B and C. 


Dimensions are listed in columns headed 


Consideration of Practical 


Details in Trailers Urged 


DETROIT.—Coach trailers used 
for business purposes operate un- 
der entirely different stresses than 
those used as mobile houses, ac- 
cording to Martin L. Pulcher, 
president of the Federal Motor 
Truck Co. Mobile display rooms, 
mobile stores and delivery units 
carry a more or less fixed dead 
load, running as high as 2,000 
pounds or more, while the house 
trailer usually carries its greatest 
load when standing still. 


Another important difference be- 
tween the two types of trailers is 
that the trailer used in business 
is invariably in use on the road 
five to six days of every week, 
while the house trailer is in use 
as a road vehicle only a very 
small part of its active life. 


Lessons Are Taught 


These two important differ- 
ences call for a different type of 
engineering, a different applica- 
tion of strength to offset the vary- 
ing stresses of commercial work. 

“Here at Federal we are very 
conscious of the need for the 
proper engineering of every com- 
mercial application of our coach 
trailers,” Pulcher said. “Twenty- 
five years of building transporta- 
tion motor vehicles has taught us 
that it is a very dangerous thing 
to try and make a strictly pas- 
senger vehicle do heavy commer- 
cial work. Of course, we, like all 
trailer manufacturers, use the 
basic shell design and construc- 
tion of the house type trailer for 
our commercial applications but 
our engineers study each sepa- 
rate application of the trailer as 
to the type of load it is to carry, 
the amount of the load, the place- 
ment of the bulk, and, if possible, 
the type of roads the trailer will 
cover during its operation in the 
hands of the owner.” 


Guided by Appearance 


The manufacturers of appli- 
ances, who buy them for their 
retail outlets, usually have little 
or no trailer experience and so 
in seeking bids and specifications 
they find themselves at a loss to 
decide what size and kind of 
trailer will meet their needs. 
Often they are guided in their 
selection by price and appearance, 
rather than undercarriage con- 
struction and size of the im- 
portant load carrying parts. 

To illustrate: the running gear 
of a coach trailer has a vastly 
different burden than that of a 
heavily loaded merchandising 
trailer. The 13/16-inch spindle 
and bearings commonly used on 





coach trailers will break down 
under heavy loads. An axle de- 
signed to carry 1,500 pounds total 
weight of trailer and equipment 
is not adequate for a merchan- 
dising trailer and heavy load 
with combined weight of 3,000 
pounds. Tires have rated load 
capacities. A 16x6.00 four-ply 
tire may be adequate on a coach 
trailer, whereas a heavy mer- 
chandise trailer may need tires 
of a much greater capacity. In 
like manner the wheels, springs, 
and brakes must be selected to 
meet the specified loading. In 
some cases special body bracing 
is necessary to focus the load 
over the axle. 


Another factor of importance 
is the disposition of the load in 
the trailer. Heavy articles must 
stand on or near steel chassis 
members. The location of each 
heavy unit in relation to the axle 
and tow-bar must be determined 
on the basis of leverage with the 
axle as the fulcrum. Therefore, 
to recommend any trailer and 
the best loading, it is necessary 
for the engineer to know the 
dimensions and weight of each 
unit of merchandise to be placed 
in the trailer. 


Should Specify Provisions 

It should be clear that con- 
cerns expecting to use mer- 
chandising trailers with loads ex- 
ceeding 1,000 pounds must pro- 
ceed with caution. The best plan 
is to require each bidder to speci- 
fy all provisions made to insure 
the required carrying capacity. 
Some of these provisions can be 
checked easily. If, for example, 
the weight of the trailer and 
load is 3,000 pounds, it is evident 
that two tires with total capacity 
of 2,200 pounds will not be good 
enough, and if the larger tires 
are used, it may be necessary to 
use heavier wheels and wider 
rims. Such checking is easy 
when wated capacities are avail- 
able. Other details of the run- 
ning gear, chassis, and body con- 
struction must be determined by 
engineering calculations plus man- 
ufacturing experience and tests. 

Everybody knows that the most 
efficient design for a home is the 
Georgian Colonial, which is four- 
square. Most architects like to 
design houses with artistic sky- 
lines, gables, and hiproofs. These 
may be more interesting exter- 
nally, but they are uneconomical 
internally. 

So demand arose for stream- 

(Continued on Page 19, Col, 2) 


PRAIRIE-SCHOONER TRAILERS 


Dealers—Open 
Territory Available 
for 
Aggressive Dealers 


Prairie-Schooner 


Trailer Company 
Elkhart, Ind. 


REAR VIEW 


Full Line 
Prices from 
$425.00 
to 
$695.00 
Fully Equipped 


Trade 
Name 


" Airfloat cabana re 6 eed ew ees 


Auto Cruiser 


Covered Wagon. oe Se * 


Empire Caravan. 


Hayes Motor Home : ri 


Kozy. . 
McLaren Cruiser.. 
McLaren Cruiser. . 
©. R. H.. 

Pierce Travelodge. 
Pierce Travelodge. 
Schult 


Schult... 

Silver Dome... 
Silver Dome 
Silver Dome...... 
Split Coach.... 
Standard.... 
Standard......... 
Standard......... 


EEO gn ec cc ccs ercen 


Trotwood......... 
Trotwood. . 


Auto Cruiser 
Bender Travel Mansion. 
Caravan.... 


INO gg cece cc cc ederces 


Elear.... 

Federal. 

Hayes Motor Home. 
Hayes Motor Home. 
Kabin Koach 

Palace. bitad wn 
Pierce Travelodge. oa 
Pierce Travelodge. 


Raymond Travelo.... fad 


ae 
Royal........ 
Schult...... 


Schult... 
Standard. . 


Trailear.... 


Trotwood. . 


Anderson 
Auto Cruiser 
Bender Travel Mansion. 


Cantrell Cottage Cruiser. 


Clare Auto Pullman 
Clarkspeed..... 
Covered Wagon 
Elear.. 

Empire Caravan 
Federal 

General Judkins. 
General Judkins 
Kabin Koach... 
Kabin Koach... 
Kozy... 

Kozy... 

Go. & M.. 

O. R. H. 

Palace. . 

Palace. . 

Pioneer. . 

Pioneer. . aL 
Raymond Travelo..... 
Raymond Travelo. . 
Royal... . 

oka axe dds 
0 Se 
eS 
Silver Dome 

Split Coach..... 
Trailcar 
Trotwood.... 

U. S. Club Car. 
Vagabond. . 
Vagabond. 


Anderson... 
Anderson... 
Auto Cruiser 
Auto Cruiser. . 
Aute Cruiser. . 


Bender Travel Mansion. 
Covered Wagon......... 


Elcar. 
Hayes Motor Home. 


‘Kabin Koach. 


Pierce Travelodge. 
Pierce Travelodge. 
Pioneer......... 
a ee 
Schult. . 

Silver Dome.... 
Split Coach. . 
Trailcar 
Vagabond..... 
Vagabond. 


Model No. 
or Name 


A 
17 
3714 
12 
230 
Kaboose 


Traveleeze 


De Luxe 
16-Stan 
16-Equipped 
16-De Luxe 
Junior 
10 
12 
14 
Junior 
Cub 
Standard 


A 


12’ 
14’ 
14’ 8” 
11’ 
13’ 2” 
14’ 9” 
12’ 
14’ 
14’ 
13’ 6 
13’ 6 
14’ 


14’ 

14’ 9” 
14’ 9” 
14’ 9” 
13’ 54" 
10’ 

12’ 

14’ 

13’ 3” 
10’ 634” 
13’ 


B c 
11’6” 3 15'111%" 
129” 16’ Q” 

13’ 7” 7 1%" 
10’ yo 
12’ 134” |6’ 414” 
14’ » Q” 
11’ 

12’ 6” 

11’ 6” 

12’ 243” 

12’ 213” 

is’ 9” 


13’ 8” 
13’ 
13’ 
13’ 
11’ 
10’ 
12’ 
14’ 
11’ 9” 
10’ 434” 
12’ 10” 


3” 


} 3" 


ue to 16’6” Inclusive 


19 

14 

17 

16 

16 

A 

224 

231 

57A 
16-2W Std. 

B 
B-De Luxe 
Standard 
Sportsman 


.| Sportsman De Luxe 


Nomad 
Nomad De Luxe 
16 


Standard 
Master 


15’ 6” 
15’ 11” 
5’ 
16’ 
16’ 1 
15 ca 
16’ 154 
16’ 154” 
16’ 
16’ 2” 
16’ 5” 
16’ 5” 
15’ 34" 
16’ 5” 
16’ 5” 
16’ 


16’ 


l¢ 
l 
li 


13’ 6” 6’ 2” 
6’ 2” 
6’ 5” 
6’ 3” 
6’ 3” 
6’ 4” 
6’ 41% 
6’ 
6’ 

6’ § 

6’ 54 

6’ 55% 


14’ 
13’ 
14’ 


314 . 
3” 


11” j6’ 
10” {6’ 


16’6” to 18’6” Inclusive 


Cruiser 
21 


18-De Luxe 
20 
B 
Romany 
Arcady 
75 
85 
18-Std. 
18-De Luxe 
17-4 
18-4 
Master 
Master De Luxe 
C-17 
B-18 
De Luxe 
Ducom 
Imperial 
Imperial De Luxe 
De Luxe 
De Luxe 
18 
Senior 
Club 
De Luxe 
De Luxe 
19-Std. 
19-De Luxe 


17’ 
17’ 6” 
18’ 6” 
17’ 4” 
a7” 

17’ 6” 
ys 
18’ 1" 
18’ 

18’ 2” 
17’ 

18’ 

7 

17’ 

18’ 

18’ 

17’ 

18’ 

18’ Q” 
18’ 2” 
17’ 4” 
18’ 4” 
17’ ” 
17’ 34" 
18’ 

18’ ! 
18’ 

18’ 

17’ 4” 
17’ 5 av 
17’ 

17’ 
7 ” 

7’ 814" 

17’ 8! 6° 


16’ ,. 
15’ 6” 6’ 2” 
16’ 3” 6’ 2” 
16’ 6’ 4” 
16’ 5” 6’ 2" 
12’ 6” 6’ 6” 
16’ 1” 6’ 1%" 
17’ 5 6’ 3” 
17’ 6’ 9” 
16’ 6’ 4” 
14’ 6’ 214" 
17’ 7 6’ 4” 
6’ 2” 
6’ 2” 
6’ Q” 
6’ Q” 
6’ 4” 
6’ 4" 
6’ 3} 3° 
6’ 31 6" 
Yo 
. 6" 
334" 
334" 
3” 
> 3” 
> 314" 
15! ” Sy” 
19’ 
15’ § 
15’ 
16’ 
17’ 
13’ 2” 
13’ 2” 


18’6” and Larger 


Club Coach 
Rd. Queen 


90 Custom 
20-Stan. 
20-De Luxe 
Super De Luxe 
A-Standard 
A-De Luxe 
A-20 
Custom-Stan. 
Custom De Luxe 
20 
Custom 
De Luxe 
21-Std. 
21-De Luxe 


20’ 
22’ 
19’ 6” 
21’ 6” 
23’ 6” 
20’ 8” 
20’ 
20’ 
18’ 
19’ 
20’ 
20/ 
23' 


16? 
10” 


7° 


18’ 1074” 


18’ 107%" 
20 4” 
22’ 

22’ 

19’ 5 
19’ 54” 
20' 

19’ 614" 
19’ 614" 


6 1” 
- + 
17’ 6” 6’ Q” 
19’ 6” 6’ 2” 
21’ 6” 6’ Q” 
18’ 6” 6’ 2" 

Ww al yi" 
io 5” erat 
16’ 934” |6’ 41%" 
18’ 6” 6’ 2” 
16’ 6’ 2” 
16’ 6’ 2” 
21'3" |6' 314" 
16’ 814” 16’ 55%” 
16’ 81%” |6’ 554" 
20’ 6’ 8” 
19’ 1114"|6' 314” 
19’ » 16"16' 314" 
15 6’ 6” 
Wi MMe 6’ 6” 
18’ 6” 6’ 314" 
15’ 6’ 234" 
15’ 6’ 234" 


19’ 
21’ 


Weht. 


1250 


2130 
1100 
1900 
1490 
1380 
1590 
1600 
2250 
2250 
1250 


1400 
1835 
1835 
1865 
1700 
1150 
1380 
1950 
1600 
1250 
1600 


2200 
1900 
1790 
2250 
2175 
2325 
2352 


2200 
2741 
2741 
2000 
2300 
2300 
1600 


1800 


1960 
1800 
1800 


2000 
2500 
2145 


2500 
2020 


2480 | 


2565 
2100 
24 
2807 
2630 


2120 
2150 
2200 
2400 
2510 
2660 
2300 
2500 
2500 
2500 
2500 
2500 
1800 
1800 
2550 
2300 
2000 
2000 
2100 
2695 
2695 


3500 
3310 
2900 


2450 
2500 
4000 
3049 
3049 
3280 
2500 
2500 
$100 
2500 
2500 


4 
|e 





Equip. 
Less 


5-11 
Comp. 
Comp. 
11-15 

15 
Comp. 
5-11-15 
5-11-15 


5 


4-5-6-8-11-15 |* 


4-5-6-8-11 
1-4-5-6-8 
9-11-12-15 
11-15 
4-5-6-8-9 
4-5-6-8-11-15 


5-8-14-15 
5-14-15 


Comp. 
Comp. 
5-11-15 
15 
11-15 
Comp. 
Comp. 
Comp. 
11-15 
15 
Comp. 
15 
15 
15 

11-15 
4-5-6-8-9 
11-15 
4-5-6-8-9 
15 
Comp. 
15 


5- il 15 
Comp. 
Comp. 
15 
$-5-11-12-15 
Comp. 


4-5 
4-5 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
15 
Comp. 
Comp. 
4-5 
Comp. 
Comp. 
15 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
Comp. 
3-5-11-12-15 
Comp. 
With ‘Toilet 


| 
| 


Price 


$ 695.00 


Exterior 


M 


545.00] ‘ 


535.00 
520.00 
550.00 
585.00 
685.00 
550.00 
595.00 
690.00 
275.00 


335.00 
475.00 
547.50 
630.00 
635.00 
388.00 
468.50 
665.00 
595.00 


* 375.00 


465.00 


840.00 
750.00 
860.00 
629.75 


Tm 
T 
M 
M 
Ms 
Pr 
A 
A 
L 


L 


SS >rrrtnnn 


—- 
__—— 


995.00} T 


965.00 


946.50 
1070.00 
638.00 
765.00 
750.00 
850.00 
775.00 
$895.00 
705.00 
795.00 
795.00 
$20.00 
995.00 
1095.00 
695.00 
745.00 
895.00 
875.00 
895.00 
845.00 
785.00 
785.00 
925.00 


775.Q0 
1195.00 


1260.00 


1475.00 
- 813.00 
1195.00 
2495.00 





Pl 
PI 
Pl 


Ss 

Sh 

Hy 

S 

S 

Mor PI 
Mor PI 
*Fa 


1145.00} / 


1195.00 


1095.00] 1] 


1995.00 
$1285.00 
1265.00 
1750.00 
1295.00 
995.00 
1170.00 
1195.00 


(See Page 17 for manufacturers’ names and addresses and explanation of symbols) 





“Zephyr” body lines aré embodied 
in the custom de luxe model of 
Hayes Motor Home. The new all- 
steel frame and body trailer is 
designed and built along latest 
practices in steel automobile body 
construction. 

“The underbody is of channel 
steel, with steel spacers, giving a 
‘box section, known as_ the 
strongest, most rigid, and lightest 
construction in body design,” ex- 
plains Frank Pease, chief engi- 


YOU 


OWE IT TO YOURSELF 
TO INVESTIGATE 


The Modern Imitation Leather 
A Quality Pyroxlyn Coated Fabric 


% Tested for Exterior Covering 

% Ideal for Interior Upholstery 

%& Appealing Colors 

%& Most numbers in Roller 
eliminating plate marks 

% All numbers in stock for immediate 
delivery 

% ECONOMICALLY PRICED 

% SEND FOR ATLANTEX COATED 
PABRIC SAMPLE BOOK 


% ALSO GENUINE LEATHER 
% Trimmings and Bindings 


ATLANTIC MERCANTILE CO. 


42-48 East 20th St., New York, N. Y. 


grains— 


TRAILER TRADE NEWS SECTION OF AUTOMOTIVE DAILY NEWS 
New H ayes Steel Model 
Embodies ‘Ze phyr’ Lines 


GRAND RAPIDS, Mich.—New 


neer. Between the wheels are ‘xX’ 
members, providing diagonal 
rigidity, eliminating body twisting 
and the loosening that inevitably 
results. Diagonal steel channels 
running from this ‘X’ frame out 
past the drawbar place the pull 
on the wheels, instead of on the 
side members of the frame, the 
latter construction tending to 
draw the sides of the frame to- 
gether, buckling the floor and 
loosening the whole trailer. 

“Vertical pillars of the frame 
are ‘U’-shaped steel with flanges 
extended outward from the open 
end of the ‘U’, providing edgewise 
strength. These are welded in 
place with steel gussets and with 
angle strain-members — typical 
rigid highway bridge construc- 
tion. 

“Roof ribs and lengthwise mem- 
bers are similarly designed, and 
outside the whole frame a molded 
‘zephyr’-lined steel skin is welded 
on the walls and up thé roof, in 
toward the center of the body, the 
body becoming practically a one- 
piece steel box that takes strain 
at any point. There are no nails, 
bolts, screws or solder in the 
Hayes steel construction.” 

Triple insulation is used in the 
Hayes custom de luxe. With mois- 
ture-resisting mastic inside next 
the steel, with a felt blanket over 
that, a dead-air space as in re- 
frigerators beyond that, and the 
laminated wood interior wall 
coating inside of that, the Hayes 


is claimed to resist heat, cold and 
sound as well as an eight inch ma- 
sonry wall. The roof is similarly 
insulated, with aluminum foil in 
place of the felt, 

The interior is designed in 
apartment sequence, with many 
deep closets and shelves. The 
kitchen and dish cabinet unit be- 
comes a table or bar, with covers 
down. Aft of the outside door 
are the wardrobe and the tiled 
toilet room, the latter with com- 
mode, mirror, wash basin, pump, 
medicine cabinet, racks, etc. 


Joint Committee 
Drafts Uniform 
Hitch Standards 


(Continued from Page 10) 


tion work. After all of the data 
possible has been collected from 
the manufacturers in the indus- 
try on the subject under study, 
the committee meets and prepares 
a tentative recommendation 
which in turn is referred to all 
of the trailer and coupler manu- 
facturers who have supplied data 
as well as to the car manufactur- 
ers for their review and com- 
ments. 

The results of these reviews 
will then be referred back to the 
committee so that any modifica- 
tions that might be found desir- 
able in the preliminary recom- 
mendation can be made before 
the committee’s report is acted 
on for final adoption and publica- 
tion as a definite standard. 

It also was pointed out that 
since standardization work of this 








DISPLAY COACH SPECIFICATIONS 


Trade 
Name 


Aeciimeen Be ea ; 
NR es i aa ate gas 0d 
ee 
Bender... 

Clare... age 
aes cy 6 0 

0 eee 

Federal 
Federal......... 
Federal.... 


Hayes.... 

Kabin Koach. 
Kabin Koach.... 
Kabin Koach....... ; 
EE 
Pierce Arrow....... 
Pierce Arrow.......... 
Pierce Arrow.......... 
les a 6.6 we eee 

ae 

Silver Dome 

Silver Dome 

Silver Dome ‘ 
so oa sew ake 
Standard 

Standard 

ES ne ces abs 
ae 
Trailcar... 

Trailcar 

Trailcar 

Trotwood 

Trotwood 

Trotwood eee 
TOOINOOE onc. cw se ree 00 
eT eee 
Es <j alnsaes deus 





Model No. | | 


or Name 


BD 


Concession 


ACX 
BC 
230 
224 
57 
75 
90 
13-8 


Standard 
Club 
De Luxe 
Cub 
Standard 
Master 15’ 
De Luxe 
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DISPLAY SHELLS 


Cc 


6’ Q” 


6’ 2” 
6’ 2” 
6’ 3” 
AC 6’ 4” 


6’ 4” 





19’ 
13’ 8” 
A 18’ 107%" 
B 16’ 5” 
i 13’ 635" 
17 16’ 5” 
19 18’ 5” 
16 14’9 
18 17’ 4” 

19’ 5” 

10’ 
12’ 
14’ 
16’ 
ww 3° 

15’ 5” 

37” 
20’ 
10’ 634” 
13’ 


® 
12’ 243" 
15’ 7" 
15’ 2” 
13’ 2" 
15’ 5° 
17’ 6" 
10’ 
12’ 
14’ 
14’ 
11’ 9” 
13’ 11” 
15’ 6” 
18’ 6” 
10 434" 
12’ 10” 
14’ 10" 
17” | 16’ 10° 
17’ 814"| 13° 2" 
119°614"| 15° 
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Weht. with Brakes Exterior 
Yes Pl 
Yes 595.00) S 
Yes 95. S 
Yes 25. s 
No * 
No 
No 
No 
Yes 
Yes 
No 
Yes 
Yes 
Yes 
Yes 
No 
No 
No 
No 
No 
No 
Yes 
Yes 
Yes 
No 
No 
No 
No 
Yes 
Yes 
Yes 
Yes 
No 
No 
No 
Yes 
No 
No 


1600 | 
1650 
2600 
1650 
1750 
1950 
1900 
2325 700.00 
| 505.00 
660.00 
950.00 


875.00 
665.00 
510.00 
685.00 
795.00 
480.00 
785.00 
1085.00 
265.00 
290.00 
315.00 
315.00 
525.00 
595.00 
745.00 
1070.00 
275.00 
375.00 
425.00 
550.00 
650.00 
850.00 


_ en = LLLRNRNL TS. we 


M 
M 
Pl 
Pl 
Du 
Du 
Du 
Du 
M 
M 
M 
M 
L 
L 
L 
L 
M 
M 








Airfloat—Airfloat Coach Mfg. Co., Los Angeles, Calif. | Travelo—Raymond Products Corp., Saginaw, Mich. 


Anderson—Anderson Coach Co., Marshall, Mich. 
Auto Cruiser—Auto Cruiser Co. of America, Inc., 


Baltimore, Md. 


Travel Mansion—Bender Body Co., 


Cottage Cruiser—J. T. Cantrell & 
Long Island, N. Y. 


Auto Pullman—Clare Travel Coach Co., Clare, Mich. 
Clarksfield—Clarksfield Trailer Co., Lansing, Mich. 
Covered Wagon—Covered Wagon Co., Mt. Clemens, 


Mich. 


Elcar—Elcar Coach Co., Elkhart, Ind. 
A Caravan—Empire Trailer Builders, Inc., 


New York City. 


Federal—Federal Motor Truck Co., 
Judkins—General Trailers, Inc., New York City. 


Motorhome—Hayes Body Corp., 
Mich, 


Kabin Koach—Kabin Koach Co., Pontiac, Mich. 
Kozy—Kozy Coach Co., Kalamazoo, Mich. 
Cruiser—McLaren Trailers, Pasadena, Calif. 

O. R. H.—Our Rolling Home Trailer Co., Findlay, O. 
Palace—Palace Travel Coach Co., Flint, Mich. 
Travel Lodge—Pierce-Arrow Motor Car Co., Buffalo, 


N. Y. 


Pioneer—Pioneer Trailer Co., Grand Rapids, Mich. 
* 2-Passenger. 


Royal—Royal Wilhelm Furniture Co., Sturgis, Mich. 
Schult—Schult Trailers, Inc., Elkhart, Ind. 


Silver Dome—Silver Dome, Inc., Detroit, Mich. 


Cleveland, O. 
Co., Huntington, 
Pa. 


Split Coach—Split Coach Motor Corp., York, Pa. 
Standard—Standard Trailer Co., Cambridge Springs, 


Trailcar—Trailcar Co., Atlanta, Ga. 
Trotwood—Trotwood Trailers, 
Clubcar—U. S. Coach Mfg. Co., Champaign, IIl. 


Inc., Trotwood, O. 


Vagabond—-Vagabond Coach Mfg. Co., New Hudson, 


Mich. 
Bronx, 


Detroit, Mich. 
leatherette; 
Grand Rapids, 

Plymetal; 
Equipment 


mattresses 


Exterior Trim Symbols—M.—Masonite; 
manite; Tm—Tempered Masonite; s—steel; 
Masonite and metal; 

la—Lacrtex; 

Aluminum; hy—Hydetex; 

1 & s—Leatherette and metal. 


Sh.—Sher- 
ms— 
pr—Pressed wood; 1— 
du—Duraleather; a— 

fa—Fabricord; Pl— 


Sym bols—i—Linoleum (floor); 


2—Window screens; 3—Door screen; 4—Window 
curtains or Venetian blinds; 5—Heating stove; 
6—Cooking stove; 7—Sink; 8—Davenport or fold- 
ing couch with mattresses; 9—Dinette with bed 
(if 4-passenger); 


10—Water tank; 


11—Bumper; 12—Jack on hitch; 13—Roof venti- 


t Third wheel. ¢ Tandem axle. 


lator; 14—Riding lights; 15—Brakes. 


Who’s Who 


AIRFLOAT COACH MFG. CO., 720 8S. Lake 
st., Los Angeles, Calif. House trailer coaches. 
Omar Suttles, pres., genl. mer., chief engr.; 
Ruth Suttles, secy.; George B. Eckhart, sales 
mgy.; L. R. Gotschall, pur. agt. Adv. Agcy. 
—Fred Hensen Co., 313 S. Central ave., Los 
Angeles, Calif. 

AMERICAN TRAILER & MFG. CO., 1011 
Santa Fe ave., Los Angeles, Calif. Coaches, 
display trailers, box and baggage trailers, 
all types of commercial advertising trailers 
custom built, custom built house trailers, 
alterations and repairs, arc welding. Herbert 
C. Kleppe, owner. 

BALL-WALLICK, INC., Elkhart, 
trailers, display trailers, 
J. G. Wallick, pres., sec’y., chief engr., pur. 
agent; V. M. Ball, treas., sales mgr. 

BARNES TRAILER FACTORY, 430 Winona, 
Hot Springs, Ark. House trailers. C. 0O. 
Barnes, owner, mgr. 

CANTRELL, §. T. & CO., West Seventh St., 
Huntington Sta., L. I., N. Y. Station wag- 
ons, house trailers, ‘‘cottage cruiser’. Albert 
B. Cantrell, genl. mgr., sales megr., pur. 
agent; J. T. Cantrell, chief engr. 

CLARE TRAVEL COACH CO., INC., W. 5th 


Ind. Coach 
concession trailers. 


type is a new activity to many 
trailer manufacturers because of 
the newness of the industry, the 
society wanted every manufac- 
turer to feel free to make any 
inquiries of the SAE which might 
give further information on any 
points which were not entirely 
clear, and to feel free to send the 
committee any suggestions of 
pertinent nature bearing on the 
subject under study which they 
feel the committee should have. 
Burnett brought out that all 
standardization work was done 
with the idea of serving the en- 
tire industry and that in all of 
the society’s work of this nature, 
every man on a standards com- 
mittee had to subordinate his per- 
sonal views to the view of the 
majority. 


17 


St., Clare, Mich. Coach trailers. Charles 
Strange, pres.; R. J. Curry, seo’y; A. E. 
Mulder, treas.; W. 8. Bradford, genl. mer., 
pur. agent; A. R, Hawkins, sales mgr., adv. 
mer.; Alfred Hawkins, chief engr. 

ELCAR COACH CO., 802-814 W. Beardsley 
ave., Elkhart, Ind. Elcar trailerized homes 
(house trailers in 16, 18, 20 and 22 ft. sizes); 
18 ft. concession car. G. J. Wilds, pres., 
genl, mgr., pur, agt.; H. A. Hill, seey.- 
treas., adv. mgr.; E. G. Mann, sales mer.; 
Daniel Singer, chief engr. 

EMPIRE TRAILER BUILDERS, Inc., 
Boston rd., Bronx, New York City. House 
trailers, stock or to specifications; luggage 
and horse-carrying trailers, stock or custom; 
servicing, all makes; custom interiors in all 
makes; accessories, etc. Clem Sweeterman, 
pres., genl. megr., chief engr.; Tony McAlpin, 
secy.; Jose Mifsud, treas., sales megr.; adv. 
mer.; Wallace Sweeterman, pur. aat. 

HALSCO CO., Inc., 3587 Beverly blvd., Los 
Angeles, Calif. House trailers. Hal Smith, 
pres., genl. mgr. Adv, Agcy.—C. Ellsworth 
Wylie, Los Angeles, Calif. 


MONEY FOR YOU 


3888 


SELLING TRAVELCAR 
The only Steel Skeleton Trailer with 
Knee-Action Wheels 
Priced as 
low as 


$345 


In selling features and low service cost 
Traveicar is supreme—and best of all is the 
lasting friendship and satisfaction of your 
customer. For details write Travelcar Co., 
16436 West Seven Mile Rd., Detroit. 


Aptly Christened at 
the New York Show 


|THE PENTHOUSE ON WHEELS 


Built-in, forced draft heating and cooling system 
—gas stove with oven and grille — instantaneous 
hot water—shower bath — electric refrigeration 
—airplane type toilet —inner spring mattresses 
—radio —C. C. C. finance plan. Appointments in 
this cozy, travelling home never before embodied 
in trailer design—comfort and safety features 
offered by Autocruiser are fast becoming the na- 
tion's standard for trailer construc tion—why wise 
distributors are “hot” for Autocruiser repre- 
sentation. Don't delay another minute. 


Write factory for our proposition. All models 
permanently displayed at 
BRANCH 


1850 B’WAY AT 61 ST. N. Y. C. 


AUTOCRUISER 


COMPANY OF AMERICA INC. 


4400 YORK ROAD 


The GOSS reputation is your guarantee 
of quality in all GOSS products. 

For 60 years the GOSS Company has 
manufactured tents, awnings, and allied 
products which have been sold through- 
out the world. GOSS has enjoyed this 
success because it has always been FIRST 
to meet new developments. That is why 
GOSS’ experience and resources have 
now produced outstanding accessories 
contributing materially to the enjoyment 
of the trailer home. 


J. C. GOSS CO., 


BALTIMORE, MD 


The tailored style of GOSS trailer equip- 
ment, the excellence of material and 
workmanship, as well as the increased de- 
gree of comfort assured, when traveling 
and camping, carry a very definite appeal 
to the trailer buyer or owner. Wherever 
GOSS equipment has been properly dis- 
played, ready response from the trailer 
public has resulted. 


AWNINGS, CANOPIES 
AND PORCH TENTS 


add smart style to any trailer 


SEND FOR 
CIRCULAR 


as 
DEALERS 


WANTED 
EVERYWHERE 


36 E. Woodbridge St., Detroit, Mich. 





PALACE—Casket manufacturers take their new models to the 
undertakers. Note the style panels fastened to the side and end walls. 


Cushions Now Provide 
Comfortable Beds, Seats 


DETROIT.—New cushions are 
being developed to fill the need 
for comfortable beds and seats 
in trailers. 


Units, now being used by many 
trailer manufacturers, employ 
springs of the hour-glass type due 
to the fact that this type has a 
variable rate of loading for given 
increments of deflection. The L. 
A. Young Spring & Wire Corp.. 
whose engineers developed the 
new units during the past year, 
also uses border wires to distri- 
bute edge loading and to prevent 
breaking down of the _ edge 
through constant use as a seat. 


The large coil on the end of 
each spring is knotted to the next 
coil below, eliminating any loose 
wire ends which might work 
through padding. The coil to 
which the wire end is knotted 
has an offset section at the knot, 
preventing any slippage of the 
knot with resultant lumpiness of 
the cushion. All springs and 
border wires are assembled into 
a unit by continuous helical 
wound springs. 


Another variation in design is 
that of a spring unit for wedge- 
shaped cushions, often used with 
the dinette arrangement for seat 
and bed combination. Although 
varying in contour, the wedge 
units are assembled in the same 
manner. 


With the constant alteration in 
trailer designs, etc., cushions for 
beds and seats are being devel- 
oped to meet the changing needs, 
and new fabrics are also being 
developed to cover them. 


Mass. Assessors Seek 
Standard Trailer Tax 


SPRINGFIELD, Mass. — Inclu- 
sion of the automobile trailer 
under the Massachusetts excise 
tax system has been recommend- 
ed to the state legislature by the 
state board of assessors. 


No definite scale of values for 
trailers was adopted for the state 
in 1936, so assessors were forced 
to make their own values, result- 
ing in varying standards through- 
out the state. The new plan, 
which provides for a definite and 
uniform scale, was adopted unan- 
imously by the assessors. 


Wright Assistant Director 


Of Covered Wagon Sales 


MT. CLEMENS, Mich.—J. E. 
Roberts vice-president in charge 
of sales, Covered Wagon Co., has 
announced the appointment of 
George H. Wright as assistant di- 
rector of sales. 

Wright was associated, in an 
executive capacity, with Cole Mo- 
tor Car Co. and General Motors, 
and was also a car distributor in 
Minneapolis. Wright’s appoint- 
ment to the executive staff is the 
first step in an expansion pro- 
gram, Roberts said. 


Kayser Trailer Acquires 


Big Shreveport Quarters 

SHREVEPORT, La.—The R. F. 
Kayser Trailer Co. here, manufac- 
turers of truck trailers, has ac- 
quired larger quarters. 

New shop is designed to permit 
more extensive servicing of trucks 
and trailers, and is managed by 
Arnold Kayser. 


® TURNSIGNALS 


Ward off accidents and protect both the ve- 
hicle and its occupants from the greatest haz- 
ard confronting those who travel in trailers. 


They tell the driver ahead or behind that a 


turn is to be made. 


Approved by all states requiring directional 


signals. 


Let Us Tell You More About Them 


Watch for this trade-mark 


TURNSIGNAL 


CORPORATION 


400 E. RITTENHOUSE ST., 


(Germantown) PHILA., PA. 


. 





Trailer Indus 
Growing Rapidly 
In Los Angeles 


LOS ANGELES.—With 60 con- 
cerns employing more than 1,000 
men, the trailer plants are rapidly 
becoming a major industry in Los 
Angeles county. 

According to a report of the 
recently organized Trailer Coach 
Assn., there are 60 local trailer 
coach manufacturers, of which 35 
companies are building for a 
national market. The largest 
plants have a capacity of 30 
coaches a month. 

Prices range from $400 to $3,500. 
More than 3,000 trailer coaches 
have been built since the first of 
the year, and their total value is 
in excess of $1,500,000. 


Trailers Found 
Replacing Cabins 


COLUMBUS, O.—“House trail- 
ers are causing the disappearance 
of teurist cabin camps and ar- 
rangements must be made to 
provide trailer owners with suit- 
able camping grounds all over the 
the country,” declares Chalmers 
R. Wilson, former commissioner 
of the Ohio bureau of motor 
vehicles and now chairman of 
the advisory committee of the re- 
cently-organized Ohio Auto Trail- 
er Assn. 

The new trailer organization is 
composed of house and pleasure- 
trailer owners, and will combat 
unfavorable legislation in the 
state, according to F. H. Spargur, 
of Columbus. 


‘Trailer of Health’ Cares 


For Neglected Children 


LOS ANGELES.—The traveling 
“healthmobile,” believed to be the 
only one of its kind in America, 
is providing children of the re- 
mote Los Angeles school districts 
with complete dental and medical 
attention. 

The “trailer of health,” with its 
staff of oculist, dentist and nurse, 
constantly travels from one dis- 
trict to another, filling teeth, tak- 
ing out tonsils, testing eyes and 
caring for children who otherwise 
would be neglected. 





Names Trailer Dealer 


MONTREAL.—A. A. Menely, of 
the trailer division of the Canadian 
Top and Body Corp., announces the 
appointment of Jarry Automobile, 
Ltd., Montreal, as distributors in 
this territory, for the Canadian 
Hayes Motor Homes and commercial 
trailers. 





Shields Leaves 


Silver Dome, Inc. 


DETROIT.—Al Vi W. Shields, pi- 
oneer coach trailer salesmanager, 
has resigned 
from Silver 
Dome, Inc., 
where he has 
been in charge 
of sales for the 
past three 
years. 
Prior to his 
connection with 
Silver Dome, 
Shields was in 
charge of sales 
A.W.Shields 2t the Winged 
Home Trailer 


Company, Grand Rapids, Mich. 


Handles Travelodge 


TOLEDO, O—John C. Steinman, 
Inc., has added the distributorship 
for Pierce-Arrow Travelodge to its 
other distributorship for Auburn- 
Cord and Pierce-Arrow cars. Agency 
will cover 26 counties in Ohio and 
Michigan. 


F i ies Charter 


WEST PALM BEACH, Fla—The 
Palm Beach Trailer Camp, with an 
authorized capitalization of 
shares, no par, has been granted a 
charter by Secretary of State Robert 
A. Gray. The principals include W. 
W. Foskett, W. A. Cobb and I. Me- 
Kinney. 


Named Distributor 


DES MOINES, Ia.—The Goodman 
Motor Co. here has been named 
Iowa distributor for the Pierce- 
Arrow Travelodge trailer. Frank 
Goodman is president of the agency. 


“SNAPLOCK” COUPLERS AND JACKS 


Patent 
Applied 
For 


SAFE--STREAMLINED--STRONG 


Turned steel ball, completely enclosed by 
seat. Easy to uncouple. In recoupling, ball 
seat automatically locks in position. Takes 
up wear on ball—no rattles. Can be pad- 


locked in coupled or 


Jack is removable. 
When needed it is 
easily slipped into soc- 
ket provided on coup- 
ler. Otherwise it is out 
of the way. Operates 
with convenient crank. 


We also make Wheels 
and Axles for trailers. 


Write for literature 


Eberhard Mfg. Co. 


Division of 


The Eastern Malleable Iron Co. 


CLEVELAND, O. 


uncoupled positions. 








Interior View 


These views of a coach built for the Phillips- 
Jones Corporation exemplify the high standard 
of engineering skill and seasoned workmanship 
in all the Commercial Coaches produced by 
Vagabond. Modern traveling show rooms, built 
to customer’s specifications, with interiors in 
fine woods and appointments, they provide every 
convenience for the storage and display of 


merchandise, and are completely 
bile sales offices. 


COMMERCIAL 


COAC 


HES by 


VAGABOND 
will lead the field in 1937 


sible test, 


equipped mo- heavily loaded. 


Vagabond Coaches are designed and constructed 
to stand hard usage on the road. The new all- 
steel chassis frame is of great strength and 
rigidity, and has successfully met every pos- 
assuring longer life to the entire 
trailer structure. On this unit frame the sturdy 
body is built, properly braced and strengthened 
to withstand the strains of traveling when 


The Vagabond Safety Coupler 


is accepted as the safest hitch used today. 


The experience and counsel of the Vagabond engineer- 
ing department are always available for designing in- 
terior layouts to meet the requirements of any line of 
merchandise. Write us your requirements today. We 


build two sizes, 19-foot and 


21-foot overall. 


VAGABOND COACH MANUFACTURING CO. 


509 GRAND RIVER AVENUE. 


. NEW HUDSON, MICHIGAN 





Excellaire Round DeLuxe. 
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Four New Trailer Lines 


Are Announced by Ozark 


DETROIT.—Four new trailer 
lines for 1937 are announced by 
Ozark Corp. 

They are the Junior, 16 feet 10 
inches overall; the Roamer, 18 
feet 10 inches overall; the Senior, 
20 feet 10 inches overall; and the 
Metropolitan, 22 feet 10 inches 
overall. All of the models are 
available in six different color 
combinations. 

All models are equipped with 
window shades, curtains, and di- 
viding curtains in the Roamer, 
Senior and Metropolitan close off 
each bed compartment. Complete 
insulation and double canvas- 
covered decks, along with steel- 
frame bodies, are included. 


The Junior, which has accom- 
modations for two persons, is 
listed at $745 f. o. b. factory. The 
Roamer, accommodating four per- 
sons, $945 f. o. b. factory; the 
Senior, with extra accommoda- 
tions for four and luxurious fea- 
tures, $1,195; and the Metropoli- 
tan, with more luxurious accom- 
modations, $1,395. 


Trailers’ Merits 
For Display Use 
Are Pointed Out 


MT. CLEMENS, Mich—A re- 
cent questionnaire sent firms 
using Covered Wagon commercial 
units for display purposes resulted 
in the following information. 


Boydell Bros. Co.: “We adopted 
the trailer display method of 
merchandising because it was 
something new and different and 
because it is impossible to visual- 
ize how a stock of paint will look 
unless the prospect can see it 
with his own eyes. Our particular 
line looks good on the .shelves 
and we want to show the prospec- 
tive customer how a stock would 
look on his shelves. 


“We have found that while it 
is usually almost impossible to 
talk to a hardware merchant in 
his own store, due to constant 
interruptions, these prospects are 
more than willing to look this 
trailer over. We find it possible 
then to really teli an uninterrupt- 
ed merchandising story. 


“There is no question as to 
the trailer’s advertising value. Our 
trailer is painted yellow and let- 
tered prominently in blue and 
red. This travelling display is 
seen by more people and will 
create attention to a much great- 
er degree than any painted bill- 


board that we have ever seen. It | 


creates unbelievable attention 
wherever it is stopped. Our auto- 





Amazing 1937 
Ventilator Gives 
New Health Protection 


Remarkable New Invention 
Guarantees Fresh Air in 
Any Climate or Season 


HERE'S WHY 


- Can be kept open 
In any weather. 


out snow, 
. Insects, 


. Regulated airflow. 

- Ends dangerous 
drafts. 

. Weathertight when 
closed. Can't leak. 


Streamlined. Rustproof 
ted. Gum rubber 
weatherstripped. 9” dia., 
12” dia. 
Excellaire Lid Type. 
Made in all sizes. u 
rubber weatherstripped. 
New type chain pull. 


. Adjustabie for any 
opening. 


. Easier to install. 
Sets close to roof. 

. Weathertight. Can't 
leak. 


. Costs less. Weighs 
less. 


SPECIAL Quantity 
Discount. 


Send NOW for further 
information. 


Special $2.55 


for Pagal gies. 
Spee on other 
sizes, too. 


DASCO PRODUCTS CO. 


235 Gratiot Detroit, Mich 





mobiles, which haul this trailer, 
are equipped for broadcasting. 

“The purpose of using display 
trailers in our case is not neces- 
sarily to increase the volume of 
sales. Rather we use it to in- 
crease the number of our outlets. 
Of course, the more outlets the 
greater sales volume. This we 
expect to see in new accounts by 
the first of the coming year. As 
regards sales efficiency, it has de- 
cidedly done this and is making 
dealers easier to secure.” 


Rockwood & Co. Brooklyn, 
N. Y.: “Our purpose in adopting 
a trailer display was to present 
a line (cocoa and chocolates) 
larger than a salesman could 
possibly carry to the trade in ef- 
fective fashion. The effect to date 
has been that this method of sell- 
ing has justified the investment. 
Unquestionably the trailer has 
been of assistance to the salesman 
and resulted in larger orders.” 

Meyer Brothers Drug Co. uses 
its Covered Wagon display unit 
to show sundry merchandise to 
customers unable to get in to 
its sample room. They report 
it has resulted in increased sales 
efficiency and probably added 
profits. They also report having 
had many favorable comments on 
its advertising value. 


Several of the firms using 
Covered Wagon display ‘units esti- 
mate their cost of pulling this 
trailer as averaging one cent per 
mile. 


Practical Details 
Of Trailers Need 
Added Attention 


(Continued from Page 16) 


lined designs with rounded or 
pointed front ends and beaver 
tail backs. Such trailers please 
the eye but waste a lot of most 
valuable space. Where trailers 
are to be used as homes for the 
family, such concessions to beauty 
may be justifiable, but for busi- 
ness purposes utility must come 
first, plus such concessions to 
pleasing appeawance as may be 
neeessary for the particular use 
of the trailer. Round roof ends 
relieve the box-car shape and also 
promote air circulation in the 
trailer with small loss of essen- 
tial headroom. A moderately 
rounded front has a similar effect 
without spoiling the inside front. 


Doors of merchandising trail- 
ers should be wide enough and 
high enough to permit loading of 
bulky merchandise and the bump- 
less entrance and exit of adults. 


The number of windows de- 
pends on the height and loca- 
tion of the merchandise on the 
inside and signs on the outside. 
If the number of windows has to 
be reduced, inside lighting may 
be increased by the use of light 
color enamel paints on the walls 
and ceiling. 

All merchandising trailers 
should be insulated against heat. 
The dead air space between the 
walls has some insulating value, 
but will probably prove inade- 
quate in hot weather, especially 
if the trailer has metal sides. One 
of the many kinds of insulating 
materials in the walls and ceil- 
ing in addition to some air space 
plus adequate ventilation makes 
the trailer usable for merchan- 
dising in direct sun heat in hot 
weather. 

Careful attention to these prac- 
tical considerations will do much 
to ensure the success of merchan- 
dising trailer equipment. 


Forms New Firm 


TAMPA, Fla.—L..J. Sparrowhawk, 
formerly of Warren, N. J., has 
formed the Sparrowhawk Trailer Co. 
The trailer line will consist of five 
models ranging in price from $395 
to $850, all equipped with tubular 
steel frames, power brakes and in- 
sulated bodies. 


Laws Regulating 
Trailers Urged 
For Every State 


HOT SPRINGS, Ark.—Enact- 
ment of laws regulating operation 
of automobile trailers was urged 
upon every state at a recent meet- 
ing of the American Assn. of 
Motor Vehicle Administrators. 

If increase in the number ot 
trailers continues at its present 
pace, the resolution declared, the 
mobile homes will become a 
danger on the road, unless neces- 
sary enforcement measures are 
adhered to. 

In introducing the resolution, 
J. P. Arnoldy, chief of the Min- 
nesota highway patrol, listed as 
proposed regulations for states 
better hitching facilities, better 
lighting, adequate identification 
and governing of weight and 
speed. 


Camp Vista is Equipped 
With Sanitary Conditions 


COLUMBUS, Ga. — Equipped 
with all sanitary facilities, Camp 
Vista near here has been opened 
to trailer campers. Conveniently 
located on the 275 feet square lot, 
are a bath house, light connec- 
tions, sewers and a beautiful gar- 
den. 

On the corner of the camp is a 
grocery store and a fuel station, 
where telephones are located. 


The use of a coach trailer as a 
mobile distributing warehouse for 
bread wagons is being tried in a 
southern state. 


WHO BUYS 


TRAILERS? 


Doctor Employs Trailer 
To Cover Ozark Country 


HOUSTON, Mo.—Dr. J. P. Cava- 
lier, local physician, takes his of- 
fice with him on his calls in this 
Ozark neighborhood. He has 
equipped an auto trailer, divided 
into reception room and operating 
room, with instruments, running 
water and suitable lights. 


Two Roundups Slated 


By Ohio Trailer Club 


CANTON, O.—Plans are under 
discussion here for the first 1937 
roundup of the Cabin Cruiser club 
of Stark county. The first get- 
together of the new year will be 
held Memorial Day, while another 
is planned for an entire week in 
September. 

The club is planning to adopt 
a club pennant for its roundups. 





AXLES— SPRINGS 
RUNNING GEAR PARTS 


ENGINEERED 


BY LIGGETT 


SINCE - 1880 


LIGGETT SPRING & AXLE COMPANY 
COACH TRAILER DIVISION 
3087 West Grand Boulevard, Detroit, Michigan 
FACTORY: MONONGAHELA, PENNA. 


Now for the first time, the Pros- 


pect - Finding — Prospect - Selling 
Services relied on and used profit- 
ably by automobile manufacturers 
for years are available to all house 
trailer manufacturers. 


Trailer merchandising problems 
and those in automobile selling are 
alike. You address the same market. 
You encounter the same keen in- 
terest in makes and models... and 
have the same need to pin down 
your salesmen to a selling job. 


In handling such problems, Polk 
services are sought and used by 
practically every prominent manu- 
in the automotive and 


facturer 
allied industries. 


Polk services range from statistics 
on sales and registrations through 
the planning and production of 
sales literature to the point of 
bringing the prospect to the show- 


room pre-sold. 


Direct Mail Division 


Write for our 


FREE 


Survey 


These Services are 
Available 


MAILING LISTS—Auto Owners—Those 


makes and years most interested in house 


trailers. 


Vocational 
class selections, dealers, etc. 


PLANS, COPY, ART—To effectively in- 
terpret your sales strategy pictorially and 


selections, income 


by written message requires special ex- 


PRINTING, 


perience and knowledge. The Polk organ- 
ization puts both at your disposal .. . and 
the skill to apply them. 


MULTIGRAPHING, PRO- 


CESSING—You may turn over confident- 
ly for our personal attention all or any 
of the many details involved in producing 
successful mailing or delivery pieces. 


LETTERSHOP AND MAILING — We 
are so organized that whatever the size of 


the program, whatever the demands of a 
schedule we handle each piece with un- 


failing accuracy. To us a million mailing 
pieces are a million times one; not a mass, 
but a series of units. 


STATISTICS—New Car Sales Reports 
are an infallible barometer of trailer sales 
opportunities. A Trailer Sales Reporting 
Service ‘is in process of organization, and 


will be at your disposal shortly. 


R. L. POLK & CO. 


Detroit, Michigan 
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lhe Public 
Demands Stee/ 
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HERE’S HAYES WITH 


but all-steel is obsolete. 


way in trailer coaches. They won't buy an auto- | 
mobile or trailer with a “composite” body. So 

you're wrong again if you don’t ride the all-steel 

trend--and Hayes gives you all-steel SAFETY- 

MONO-STEEL, electric-welded from steel under- Magazines! Newspapers! Publicity! Dealer Py 
frame to steel roof into one rigid piece, entirely 

covered with Safety Steel. No rivets! No nails! — YOUR 1937 Bleach 


No screws! No woodl 


SALES DYNAMITE! USE IT! 


Automotive manufacturing built the Hayes, and automotive 
selling and advertising are keeping it on top. 1937 will see 
Hayes matching its opportunity in every area with smashing 
national and local advertising and promotion--methods new 
to trailers--methods insuring top profit for you. 


NAIL DOWN YOUR AREA NOW! ace 
od ; Gai 


Distributors, Dealers: The tack-map shows a few good open » } MAG: AZINE | q Soe 
points. Ask NOW for a juicy one for yourself! HAYES 4 

BODY CORPORATION, Dept. 562, Grand Rapids, 
Michigan, Builders of Fine Automobile Bodies Since 
the Industry Began. 


HAYES mono-stec. TRAILERS 
Nites tata ) 
Attractive Models in Every Price Class. Sales Display Coach $ 
for Business Use. Wholesale and Retail C. [. T. Finance Plan 395 up 


Hayes Body Corporation, Main Office, 562 Seventh Street, Grand Rapids, Michigan. 
MECC MCC CMe Tm Ure een en Cymer ih Co., Ltd., Tilbury, Ontario. F.O.B. GRAND RAPIDS 


They won't buy a part-steel automobile--anything 
They're going the same FORCED AHEAD WITH 





